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Les sciences de ’information et de la
communication aux défis de la révolution du calcul
et des big data. Plaidoyer pour un domaine propre
aux SIC ?

«Ou bien les sciences de la communication sont
nées a l'intérieur des sciences sociales dans une
période qu'on pourrait faire remonter, pour les
prémisses, au debut du siecle et, pour le début d'une
veéritable expansion, au milieu du siecle dans les années
de guerre. Ou bien les sciences de la communication
trouvent leur big-bang originel au sein des bien-
nommeées "sciences de la communication et du
controle", autrement dit la cybernétique de Norbert
Wiener, concue entre 1942 et 1948. Ou bien encore, et
cette hypothese n'est pas totalement a exclure, les
sciences de la communication n'existent pas encore,
pour n'avoir pas franchi le seuil épistéemologique qui
leur garantirait une existence autonome dans le
panthéon des sciences. » (Philippe Breton, 1994).

L’objet communication est il assez spécifique pour
étre étudié par une discipline propre. Est-ce que les
sciences de la communication pourraient é&tre une
technoscience qui permettrait a la fois de comprendre le
réel et de le manipuler. Faut il identifier clairement les
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sciences de la communication comme devant faire partie
des sciences sociales et humaines et renoncer des lors a
l'idée que la notion de communication a le méme sens
dans l'espace des phénoménes de communication
physique et celui des phénoménes de communication
humaine? En fait, les Sciences de I’Information et de la
Communication (SIC) qui, dés leur naissance, ont joué
avec les frontiéres disciplinaires se sont construites a la
fois au travers de diverses disciplines et en suscitant
I’intérét «de sciences aussi diverses que la philosophie,
I’histoire, la géographie, la psychologie, la sociologie,
I’ethnologie, 1’économie, les sciences politiques, la
biologie, la cybernétique, ou les sciences cognitives»
(Mattelart, 2004). Les Sic interrogent le processus
communicationnel dans sa globalit¢ sans dissocier sa
base technique et économique, sa dimension de langage
et de lien, son caractére de processus social.

Les progres de I’Intelligence artificielle (IA) et des
technologies soulévent des enjeux épistémologiques
majeurs pour les sciences de l’information et de la
communication (SIC). La science serait passée d’une
épistémologie de la mesure a une épistémologie du
calcul ou de la donnée (Bruno Bachimont (2015). Dans
les années a venir, les algorithmes prendront de plus en
plus de place dans nos vies).
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En témoignent les «Google sciences» (Chris
Anderson (2008) , qui disent prédire les comportements
humains davantage que comprendre les ressorts de
ceux-ci, au nom d’un comportementalisme radical
généré par la gouvermentalité algorithmique,considérée
comme «un certain type de rationalité (a)normative ou
(a)politique reposant sur la récolte, 1’agrégation et
I’analyse automatisée de données en quantité massive
de manicre a modéliser, anticiper et affecter par avance
les comportements possibles » (Andler, 1992 ).

En fait, La rupture épistémologique rendue
possible par un phénoméne de numérisation généralisée
opérerait tune triple rupture : une rupture des données
par rapport a leur origine et leur nature (la collecte des
données reposant désormais sur la captation
d’informations  d’origines  diverses, selon des
périodicités élevées, et hétérogenes dans leur nature et
dans leur format), une rupture du traitement par rapport
aux données (traitement qui repose sur l’utilisation
d’outils en général mathématiques et statistiques), et
une rupture de ce qui est montré par rapport a ce qui est
calculé¢ (la visualisation des résultats reposant sur la
présentation des résultats selon des conventions souvent
cartographiques). La recherche en SIC s’articulerait des
lors autour d’une étroite collaboration avec les
disciplines technologiques, et, au-dela, les solliciterait
pleinement pour la compréhension de I'humain dans

11
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son monde a venir. «C’est donc dans un état de
majorité (Simondon, 1989) vis-a-vis de la technique
que se retrouvent les SIC afin de répondre aux
imaginaires d’une innovation permanente (Gras et
Musso, 2013). Elles permettent de proposer, dans un
nouvel écosystéme de normes et de formes, une
troisieme voie entre nostalgiques d’une université
traditionnelle et prophetes des «révolutions a
répétition» du web.» (Franck Cormerais, Olivier Le
Deuft)).

Les SIC cherchent a développer des concepts
essentiels comme le document et la documentation, le
dispositif médiatique, la situation de communication, le
discours et I’écriture, la médiation, 1’espace public,
I’interaction, I’industrialisation de la culture et de la
communication, la réception et 1’'usage des publics ou
encore les enjeux internationaux. En réalité, elles
appréhendent le processus communicationnel dans sa
globalité, dans ses aspects techniques et économique, sa
dimension de langage et de lien, ou encore son
caractere de processus social. Dés lors, les SIC nouent
des liens interdisciplinaires étroits avec les sciences
humaines et sociales, mais aussi avec I’informatique et
les sciences du calcul.

Les grandes mutations des technologies de
I’information et du numérique conduisent les SIC vers
une étroite collaboration avec les disciplines
technologiques, et, au-dela, les sollicite pleinement
pour la compréhension de I'humain dans son monde a
venir. «des lors que les machines deviennent de plus

12
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en plus autonomes et intelligentes, elles restent bien
sir dépendantes de leur design initial, des intentions,
scripts ou scenarii en fonction desquels elles ont été
imaginées. Elles sont, dés leur conception et quelles
que soient les formes qu’elles prennent ensuite,
porteuses des visions du monde, attentes et projections
conscientes ou inconscientes de leurs concepteursy.
(Pierre-Michel Menger, Simon Paye,). Les sciences de
I’information et de la communication (SIC) sont une
discipline scientifique récente. Leur épistémologie les
place de fagcon adéquate pour appréhender le
mouvement des humanités digitales et les enjeux autour
des mutations du savoir et des lieux de transmission.

Le temps des humanités digitales nécessite une
stratégie renouvelée qui consiste a s’emparer et a
produire des recommandations pour la création de
nouveaux instruments et dispositifs de recherche. Les
SIC s’inscrivent pleinement dans une archéologie des
médiations. «Aujourd’hui, les SIC font dialoguer les
sciences du signe, du signal et du calcul (Galinon-
Meélénec). «Il est naturel qu’une science spécifique
s’intéresse a ces nouveaux phénomeénes en ceuvre,
rassemble toutes les connaissances qui y sont relatives
et produise un corps théorique et conceptuel destiné a
I’analyser. (Mucchielli). Ce domaine du savoir ce
sont les Sciences de I’information et de la
communication (SIC). «Les objets des SIC se
construisent aux frontieres de ce que les disciplines
classiques reconnaissent comme pertinents a analyser
mais a des niveaux différents de ce que ces dernicres
retiennent. De facon générale, les SIC cherchent a
¢lucider les rapports entre les trois dimensions d’un

13



. P —
leopr

L2

R oo
—— ENSJsI

Editorial

méme objet d’étude : la circulation du sens, les acteurs
et les pratiques sociales, les techniques» (Perret). Reste
cependant, qu’au-dela de caractere interdisciplinaire,
les SIC ont un «noyau dur». Le noyau dur des SIC
«c’est la logique des médias et du développement des
technologies de I’information et de la communication.
I1 s’agit d’un solide terrain empirique conféré aux SIC
par I’histoire ». (Bougnoux)

A ce titre, Seules des SIC érigées en domaine
distinct sont @ méme de permettre a I’université, de part
sa double vocation de recherche scientifique et de
formation professionnalisante a 1’information et a la
communication, de répondre aux transformations
sociales induites par I’explosion de la communication.

Pr. Benzaoui Abdesselam.
Directeur de Publication.
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Résumé:

Le présent article prend comme objet d’étude la
communication territoriale menée par la fondation
Amidoul en sa qualit¢ d’entrepreneur social engagé
dans la conception, la construction ainsi que la gestion
de Ksar Tafilelt Tajdit dans la wilaya de Ghardaia.

A travers une démarche hypothético-déductive, nous
tenterons de découvrir comment ladite fondation mobilise-
t-elle les mnotions d’entrepreneuriat social et de
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communication territoriale pour garantir le développement
durable de ce territoire particulier.

Keywords: Collective entrepreneurship; Territorial
communication; Sustainable development;
Amidoul Foundation.

Abstract:

This article takes as object of study the territorial

communication carried out by the Amidoul foundation
in its capacity as a social entrepreneur engaged in the
design, construction and management of Ksar Tafilelt
Tajdit in the wilaya of Ghardaia.
Through a hypothetico-deductive approach, we will try
to discover how the said foundation mobilizes the
notions of social entrepreneurship and territorial
communication to guarantee the  sustainable
development of this particular territory.

1. Introduction:

Dans la wilaya de Ghardaia, plus de 600
kilometres au sud d’Alger, est bati Ksar Tafilelt Tajdit.
Une cité qui a réussi, en l'espace d'une vingtaine
d’années d’existence, a s'ajouter aux cinq (05) Ksour
ancestraux de la région, a savoir, Melika, Beni Izguen,
El Ateuf, Bounoura et le Ksar de Ghardaia.

Congu, construit et géré par la fondation Amidoul,
ce nouvel ensemble urbanistique est calqué sur des
modeles millénaires en termes de cohérence
architecturale et humaine; et reprend la méme
organisation sociale des Ksour de la vallée du M'zab.

Ksar Tafilelt Tajdit est présenté, par ses
initiateurs, comme un projet d’une collectivité qui tient
a une cohabitation entre la tradition et la modernité.

18



Il s’agit d’un projet entrepreneurial social décliné en
plusieurs actions menées dans le but de solutionner des
problémes sociaux a commencer par la crise du logement.

Ce projet est porté par des activités urbanistiques, socio-
économiques, culturelles et cultuelles, ayant une forte
mission sociale consensuelle orientée principalement vers
le bien-étre de la communauté qui le mene. Ce type
d’entrepreneuriat «s’inscrit dans une perspective de
développement communautaire misant (...) a la fois sur la
délégation des responsabilités, I’entraide, 1’autonomie et
la démocratie» (COMEAU & Al , 2001, P140).

En sa qualité¢ d’entrepreneur social, la fondation
Amidoul fait donc face a une multitude d’intervenants
(membres, citoyens, représentants de la société civile,
institutions publiques) depuis le lancement de son
investissement immobilier qui rompt avec 1’anarchie
urbaine et la décomposition sociale subies dans les
autres nouvelles cités a travers la wilaya et le pays.

Pour la fondation, ces défis font ressortir un

énorme besoin de communication et d’information afin
d’expliquer, d’exécuter et de superviser le projet
d’édification de Ksar Tafilelt Tajdit dont le suivi
devrait indéfiniment durer.
Cette communication autour du territoire est aiguillée
par des «référents collectifs par lesquels s’opére une
reconnaissance territoriale (...) une reconnaissance
d’un vivre ensemble sur un sol fréquenté/pratiqué de
maniere commune et donc par laquelle I’espace révele
sa signification collective» (Raoul, B. 2017).

Dans cette logique, le territoire de Ksar Tafilelt
Tajdit se profile comme un projet socio-économique
et un « précieux » objet de communication pour lequel
la fondation Amidoul s’engage a plusieurs niveaux.
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Cette communication territoriale a pour but, nous
le détaillerons plus bas, de garantir un niveau de vie
répondant aux exigences modernes, tout en préservant
I’environnement et protégeant les ressources naturelles,
dans un écosystéme désertique tout aussi hostile que
vulnérable.

Devant cet état de fait, le projet de construire une
nouvelle cité résidentielle aux normes architecturelles
sahariennes propres a une région comme Ghardaia est
mis au défi de surpasser la conception d’un habitat
ordinaire pour aller vers un ensemble architecturel
porteur d’un développement durable, soit une
expansion humaine capable de satisfaire les besoins
actuels des populations sans mettre en péril les
ressources disponibles ni de réduire les chances des
générations futures d’en bénéficier.

Difficile donc de prévoir un quelconque
développement durable d’un territoire indépendamment
de deux notions clés que sont les besoins qui doivent
étre répertoriés et satisfaits, d’une part, et d’une autre
part « les limitations que 1’état de nos techniques et de
notre organisation sociale impose sur la capacité de
I’environnement a répondre aux besoins actuels et a
venir », (LAZZERI & MOUSTIER, 2008, P12).

La concrétisation effective de ces objectifs exige
des moyens humains et matériels importants qui
dépassent généralement les capacités des acteurs
sociaux, non gouvernementaux; et c’est ce qui illustre,
en grande partie, I’originalité¢ de la présente étude qui
s’intéresse a un sujet pluridisciplinaire a savoir le
développement durable d’un territoire a travers
I’expérience unique en Algérie d’un acteur associatif
(la fondation Amidoul) devenu entrepreneur social

20



assumant une mission de communication sur le
territoire de Ksar Tafilalt Tajdit.

Cet intérét émane d’une observation des facettes
communicationnelles du travail de ladite fondation et
commence par cette question centrale: En tant
qu'entrepreneur social, comment la fondation
Amidoul communique-t-elle sur et dans Ksar
Tafilalt Tajdit ?

Aussi, et afin de mieux D’appréhender, nous
appuyons cette question par la proposition de deux (02)
hypothéses :

-Les actions de communication de la fondation
Amidoul sur et dans Ksar Tafilelt Tajdit sont différenciées.

-La notion de développement durable prédomine les
actions communicationnelles de la fondation Amidoul.

2. Méthodologie

Le présent article adopte une démarche
hypothético-déductive visant a fournir «une explication
et une compréhension des faits » (LAVARDE, 2008,
P74). Ce raisonnement est soutenu, sur le terrain, par un
travail de collecte de données auprés des principaux
acteurs engagés dans le projet de Ksar Tafilelt Tadjit.

Des entretiens semi-directifs individuels ont été
réalisés, en ce sens, de la période allant du 1 juillet
2020 au 30 aolit de la méme année. Le but est de
provoquer une situation d’interaction avec les
interviewers afin «d’en retirer un ensemble
d’informations. D’un c6té, I’'interviewé livre sa vision
du phénomene étudié alors que de [’autre coté, le
chercheur s’efforce de faciliter la parole de
I’interviewé », (GAY, 2006, P87).
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Ces entretiens ont ét¢ menés auprés de personnes
ayant une parfaite connaissance du projet, car elles ont
non seulement été derriére sa concrétisation mais elles
continuent a le superviser. Il s’agit de messieurs :
Ahmed NOUH, président de la fondation Amidoul;
Mustapha TELLAI, secrétaire général de la fondation
Amidoul; Omar YAGOUB, chargé de la coopération a
la fondation Amidoul et Bakir ZERGOUNE, président
du comité des habitants a la fondation Amidoul.

Avant la réalisation des entretiens, il était
impératif d’¢laborer un guide d’entretien capable de
« faire produire, par I’acteur lui-méme, un récit sur ce
qu’il vit », (FOUDRIAT, 2007, P61).

Par ailleurs, les propos des interviewés n’étant
pas suffisants pour étoffer 1’é¢tude qualitative, une
recherche documentaire fut mobilisée pour en extraire
des données complémentaires. Les documents en
question ont été fournis par la fondation Amidoul et
constituent des éléments cruciaux pour 1’é¢tude. Il s’agit
précisément du plan d’action de la fondation pour
I’année 2020 et le cahier des charges définissant les
modalités et conditions d’acces aux logements relevant
de la fondation Amidoul.

3. Entreprendre un projet immobilier a caractére
social : a la découverte de la genéese d’une nouvelle
pratique en Algérie

Loin d’étre 1’apanage d’une frange précaire ou
d’une élite sociale, le projet de construction de Ksar

Tafilalt Tajdit était dés son commencement destiné a
une population dite de « classe moyenne».

Au début, il fallait trouver le montage financier
adéquat. Le pari était de proposer des constructions
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40% moins chéres par rapport a ce qu’elles auraient pu
colter au Trésor public dans le cadre d’un projet
immobilier public ordinaire; et d’impliquer le futur
acquéreur dans le financement de son logement a
travers, notamment, des crédits sans intéréts.

Ainsi, bénéficiant de 1’appui de la wilaya de
Ghardaia, le projet de construction du nouveau Ksar
entame sa premicre étape qui consiste a acquérir le
terrain. L’Etat y participera via ’achat de 1’assiette
fonciere a hauteur de 80% ainsi que le financement de
la voirie et les réseaux divers (VRD). La fondation s’est
acquittée du montant restant et a obtenu ’acte notarié
du terrain par la suite.

Figure N° 1. Le terrain sur lequel le Ksar
Tafilelt Tajdit fiit construit.

Source : Banque d’images, Fondation Amidoul,
1996

En 1997, année du lancement des travaux, la
principale préoccupation de la fondation Amidoul était
d’aboutir a un projet urbanistique a un cott réduit. La
disponibilité de la pierre in situ représentait une aubaine
inespérée pour atteindre cet objet car ce matériau de
construction est non accessible mais offre aussi des
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avantages écologiques certains en termes d’isolation
(thermique et phonique) et d’esthétique.

Figure N° 2. Les matériaux locaux de
construction de Ksar Tafilelt Tajdit

Source : Banque d’images, Fondatlon Am1doul
2020.

En plus de toutes les démarches liées a une
réalisation immobili¢re (foncier, étude de sol, validation
des plans architecturaux, choix des matériaux),
fondation Amidoul a relevé un défi de nature juridique
¢galement.

En effet, en raison de son statut ne lui conférant
pas le droit de mener un projet de construction, la
fondation Amidoul a di s’adapter aux textes de loi pour
trouver des issues légales lui permettant d’exercer des
activités urbanistiques dans le respect de la
réglementation en vigueur.

Les prouesses «technico-réglementaires» de la fondation
Amidoul jouiront d’une couverture médiatique inégalée
puisque lancement des travaux de construction du Ksar
Tafilelt Tajdit, s’est fait solennellement en présence du
Président de la République, sous les projecteurs de la
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télévision publique et des autres médias nationaux, tout
comme la cérémonie d’attribution des premiers logements
aux bénéficiaires qui s’est faite, elle aussi, en présence du
Président de la République, en 2003.

Les deux évenements aideront la fondation et le nouveau
Ksar a avoir plus de visibilité nationale et internationale,
notamment pour I’engagement écologique durable.

4. L’écologie comme pilier du développement
durable

Méme si, a ’entame du projet de Ksar Tafilelt
Tajdit, la premiere priorité était de contribuer a réduire
la crise du logement en faisant des économies, la
fondation a tenu a proposer un projet urbanistique basé
sur une ¢étude socioculturelle.

Cette ¢tude a rappelé que I’attachement aux
traditions et I’ouverture a la modernité constituent une
culture bien ancrée dans la région de Ghardaia, car
« tout en considérant que la modernisation est un fait
positif, nécessaire, et représente une amélioration, les
Mozabites ne rejettent pas en bloc tout ce qui a
constitué leur univers culturel » (DIDILLON,
DONNADIEU, 1977, P115).

Dans ce sillage, la fondation veille sur son projet
mais refuse de faire du développement démographique
et économique qui en découlent un prétexte pour nuire
a I’environnement, et ce, bien avant les inondations
meurtrieres ayant dévastées la région de Ghardaia en
octobre 2008, et dont 1’urbanisation anarchique fut
justement un ¢lément aggravant.

Cette catastrophe naturelle a conforté la position
pronée par la fondation a propos de la nécessité de
respecter les caractéristiques environnementales de la
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région et l’obligation de maintenir une vigilance
¢cologique permanente devant le non-respect des
normes urbanistiques ancestrales pourtant bien connues
a Ghardaia, pour ne citer que I’interdiction formelle de
construire sur le lit de Oued M’zad déja pollué par le jet
de déchets solides et le rejet des eaux insalubres.

Consciente de ces menaces, la fondation Amidoul
travaille sur plusieurs chantiers comme |’acquisition
d’une grande station d’épuration et la généralisation de
I’utilisation de 1’énergie solaire. Il s’agit de deux projets
qui sont freinés, actuellement, par leurs coits exorbitants.

Pour le traitement des eaux usées, les membres de
la fondation réfléchissent a wune solution moins
onéreuse. Ils comptent établir des liens avec des
partenaires étrangers en vue de maitriser une technique
innovante faisant appel a un procédé¢ impliquant des
bactéries pour traiter 1’eau, sans adjuvants chimiques
par le biais de la réalisation de micros-stations de
traitement des eaux polluées.

S’agissant du second projet, la fondation opte pour
un choix plus écologique et durable en misant sur
I’extension son €co-parc.

A terme, la fondation prévoit, en effet, d’en faire le
noyau d’un micro climat offrant un avantage
comparatif certain aux citoyens avec des températures
modérées en ét¢ comme en hiver. Les attributs de cette
étendue verdoyante font 1’objet d’un riche travail de
communication qui commence a gagner en notoriété
qui rivalise parfois avec celle du Ksar lui-méme.

La fondation Amidoul réserve une place
prépondérante au parc-écologique dans ces différentes
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actions et accorde une place conséquente pour
communiquer autour de lui.

Le succés du parc écologique de ksar Tafilelt,
accentué par le partage des contenus le concernant sur
les différentes plateformes numériques, renforce
I’image de marque d’un ksar écologique et attire les
visiteurs et les touristes étrangers. D’ailleurs, le parc en
question est désormais inclus dans les circuits
touristiques locaux et représente, progressivement, une
halte incontournable.

La pérennit¢ d’une telle démarche passe par
I’inclusion du citoyen dés son jeune age.
A cet effet, la fondation Amidoul est en contact
permanant avec les représentants de 1’association des
parents d’¢leéves de I’école primaire jouxtant le Ksar
ainsi que tous les établissements scolaires, tous paliers
confondus, de la wilaya de Ghardaia et méme des
wilayas limitrophes pour instaurer des échanges
fructueux dans le domaine de 1’é¢ducation écologique.

Figure N° 3. Activités ludiques a I’éco-parc de
Ksar Tafilelt Tajdit

P o -

Source : Banque d’images, Fondation Amidoul, 2020.
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L’éco-parc de la fondation regoit périodiquement

des ¢éleéves pour des sorties pédagogiques axées autour
de la faune et la flore, mais surtout la sensibilisation
aux questions environnementales a travers des
expériences réelles.
A titre d’exemple, les jeunes visiteurs sont destinataires
d’activités ludiques a par lesquelles ils apprennent a
planter des arbres et a en prendre soin. IlIs sont
¢galement initiés aux techniques d’irrigation répandues
dans la région comme le goutte-a-goutte et le systéme
d’irrigation mythique dans les palmeraies dit les
«foggaras ».

Le parc devient, lors de ces visites pédagogiques,
une attraction unique dans 1I’ensemble de la région et un
liew privilégié pour mener des actions de
communication sur et dans un territoire qui incarne les
us et les coutumes sans étre en contradiction avec les
facettes d’une vie moderne.

Afin de réussir la communication autour du ksar
Tafilelt Tajdit, la premicre ville écologique d’Algérie,
la fondation s’attéle a harmoniser ses actions avec
celles des partenaires de la société civile et des
institutions publiques.

Une collaboration intersectorielle et
interdisciplinaire qui confirme que «le caractere
multidimensionnel des enjeux environnementaux
nécessite (...) la prise en compte de différentes formes
de savoir, de connaissance et d’expertise » (Oumar
KANE, 2016, P23).

Ainsi, la fondation Amidoul s’engage a s’ouvrir au
monde extérieur. Elle a des partenariats d’une portée
internationale comme sa collaboration avec le PNUD, le
programme des Nations-Unies pour le développement,
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dans le domaine de la gestion des déchets ménagers ou
encore sa coopération avec ’association Road trip, une
ONG (Organisation non gouvernementale) qui soutient
des activités de boisement et de régénération végétale
spécifique.

La fondation Amidoul participe a plusieurs
compétitions et concours; et elle est souvent primée a
I’échelle nationale et internationale. La fondation est
titulaire de plusieurs prix. The National Energy Global
Award est le dernier prix qui lui a été décerné, en mars
2021, par une fondation autrichienne activant dans la
préservation de I’environnement.

Par ailleurs, la fondation entretient des liens
solides avec les institutions universitaires. Elle
accueille des étudiants de tout le territoire national.

Ces étudiants viennent étudier son modele architectural
et son organisation sociale.

En retour, les universités impliquent la fondation lors
de la tenue des manifestations scientifiques dont les
thématiques sont en relation avec son expertise dans
les domaines de 1’urbanisme saharien, la gestion des
déchets, le traitement des eaux, [I’éducation
environnementale et la citoyenneté...etc.

5. Communiquer dans et sur un territoire : le mode
d’emploi de la fondation Amidoul

La notoriét¢é de la fondation Amidoul et
I’engouement médiatique au sujet de Ksar Tafilelt
Tajdit est, en réalité, le résultat d’un travail réfléchi
imprégné d’une forte dimension communicationnelle.

Entreprendre un projet d’une telle envergure
passe, d’abord, par la nécessit¢ de communiquer sur
celui-ci. Avant et pendant la réalisation des travaux de
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construction, la fondation avait fait appel a la
communication de groupe, principalement.

Les représentants de la fondation ont tenu des dizaines
de réunions avec les futurs propriétaires. Ils avaient
expliqué et réexpliqué la philosophie du projet:
I’habitant du ksar vivra dans une propriété privée (sa
maison) et dans une propriété publique comprenant les
autres espaces communs du Ksar.

En effet, a I'intérieur du Ksar, la sphére publique et
la sphere privée sont clairement délimitées a 1’exception
des espaces verts qui revétent des deux dimensions.

Ces espaces sont publics mais ils gardent aussi des
parcelles attribuées a chaque propriétaire ayant la
responsabilité d’entretenir ses plantations ainsi que
I’¢levage d’un ovin ou d’une poule dans I’espace
animalier collectif.

Toutes les consignes relatives a la gestion de ces
espaces, et bien d’autres, sont clairement notifiées dans
le cahier de charges signé par le bénéficiaire, mais un
travail d’information et de communication s’impose.

Constamment, la transmission de 1’information est
attentive a la structure physique et sociale du Ksar.
Celui-ci est subdivisé en ilots. Dans chaque ilot, il y a
une placette principale. Cette placette est un espace de
jeu, de rencontres, et d’échanges pour les quelques
3000 habitants que compte actuellement le Ksar.

Pour gérer ce flux d’informations, de nombreux
canaux sont mobilisés. Les messages de la fondation
sont relayés par la mosquée, 1’école coranique et les
comités religieux (imams et azabas).

Aussi, les membres de la fondation agissent en
permanence comme vigiles et médiateurs dans la
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résolution de tous les conflits qui pourraient opposer les
habitants eux-mémes ; les habitants et la fondation
Amidoul ; les habitants et les organismes publics.

Les nouvelles technologies de 1’information et de
la communication (site web, les réseaux sociaux
numériques, applications mobiles) sont mises a
contribution en ce sens, mais, il semble qu’il existe un
accord tacite entre la fondation et les habitants pour
privilégier le face-a-face.

La tradition orale est favorisée car elle semble
plus efficace, notamment pour les problémes de
voisinage : infiltration et fuite des eaux potables ou
usées,stationnement  anarchique  des  véhicules,
nuisances sonores...etc.

Toutefois, les supports de communication
imprimés viennent consolider cette communication
orale. Des affiches et des banderoles sont installées par
les équipes de la fondation a travers tout le Ksar pour
rappeler les consignes, en plus d’un tableau
¢lectronique géant placé a I’entrée principale.

Par tous les moyens disponibles, la fondation
Amidoul cherche a instaurer une concertation
participative permanente; et en tant que maitre
d’ouvrage, elle associe activement la population et
accepte de ne pas maitriser le projet absolument, pour
que sa réalisation finale soit une coproduction assumée
par toutes parties impliquées.

Dans cette démarche, « le but suivi est la cohérence
et la cohabitation des contraintes du maitre d’ouvrage
avec les apports de la population, en termes de besoins
et d’avis qui peuvent enrichir la position de départ»
(GARDERE & GARDERE, 2008, P24)
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Reprenant les éléments culturels ancestraux, la
fondation seéme cette adhésion auprés des jeunes
générations, en accordant une importance particuliére a
la prise en charge des enfants;. elle y voit un public-
cible prioritaire dans sa stratégie de communication.

En effet, dés le jeune age, les enfants de Ksar
Tafilelt Tajdit sont encadrés par la fondation par le
biais des quatre (04) creches dépendant de la cité. Ces
créches privées accueillent chacune une vingtaine
d’enfants contre une somme symbolique de 2500 da par
enfant et par mois, payée par les parents.

Depuis qu’il est tout petit, 1’habitant du Ksar
Tafilelt Tajdit est accompagné dans sa vie quotidienne,
dans le cadre d’une organisation sociale bien rodée
depuis des siecles.

Comme ses aieux ayant vécu dans les anciens
Ksour, I’enfant va vivre dans une famille rattachée a un
groupe de famille qui dépend lui aussi d’une fraction
réunissant plusieurs groupes de familles (Arch) avec
une hiérarchie bien établie et un chef désigné pour
chaque niveau d’organisation sociale.

A D’instar de Beni Izguen, dont sont issus la plupart
de ses habitants, Ksar Tafilelt Tajdit compte dix (10)
fraction ; et un délégué représente ces fractions au
conseil des notables de la ville de Ghardaia ou sont
prises les décisions qui s’appliquent a tous Ksour.

Bien qu’il soit nouveau, Ksar Tafilelt Tajdit a
visiblement su intégrer 1’organisation des anciens ksour
grace a son architecture, son fonctionnement interne et
son respect des traditions de la région tout en s’ouvrant
la modernité et se projetant dans une perspective d’un
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développement durable conscient des spécificités et des
contraintes de la région.

L’instauration d’une écoute permanente et d’une
communication multidirectionnelle ont permis a la
fondation de rappeler, quotidiennement, que les devoirs
assumés par le citoyen constituent aussi des droits
pour celui-ci car ils garantissent un cadre de vie
harmonieux et durable.

6. Conclusion:

L’¢étude menée auprés de la fondation Amidoul
démontre qu’entreprendre des projets économiques a
caractere social implique 1’adhésion d’'une communauté
et des pouvoirs publics ainsi que la mise en place d’un
dispositif communicationnel adapté aux spécificités de
chaque public.

Par conséquent, les actions de communication de la
fondation Amidoul sont différenciées.

En interne, la fondation privilégie la communication
interpersonnelle et la communication de groupe afin de
fédérer les habitants autour des mémes objectifs, garantir
un acces équitable aux informations pour maintenir la
stabilité du Ksar et conduire les changements escomptés.

Dans cette communication, la fondation n’hésite pas
a introduire les nouvelles technologies comme les
réseaux sociaux numériques et les messageries
instantanées sur les téléphones intelligents (Viber,
whatsapp), mais dans le fond, elle ne fait que
reproduire les modes de communication ancestraux
propres a la région en préservant les mémes codes et
les mémes références.
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En externe, la fondation sépare les messages qui
ciblent la société civile de ceux destinés aux institutions
publiques.

Cependant, ces actions, bien qu’elles soient
clairement identifiées et différenciées, elles demeurent
peu contextualisées et conceptualisées de fagon a créer
une identité communicationnelle bien marquée pour la
fondation.

Ainsi, notre premicre hypothése est, en partie,
confirmée car qu'il a été¢ conclu que les actions de
communication de la fondation Amidoul ne sont pas
standards mais gagneraient, en méme temps, a étre
mieux ¢laborées, notamment sur le plan de la forme
(conception, présentation, réalisation des supports de
communication).

En ce qui concerne les domaines de communication,
la  fondation s’intéresse aux fléaux sociaux
(communication sociale), aux questions ¢€cologiques
(communication environnementale); elle agit aussi
comme un acteur associatif qui tend a renforcer ses
liens avec le mouvement associatif national et
international (communication associative).

Toutefois, il ressort qu'il y a un domaine de
communication dans lequel la fondation s’investit sans
pour autant le concevoir dans sa juste dimension : la
communication territoriale.

Cette communication est predominée, comme le
suggere notre seconde hypothese, par la volonté de la
fondation a atteindre un meilleur management
¢conomique du territorial (économie circulaire,
¢conomie solidaire), sociétale (conflits, échanges),
culturelle, cultuelle...etc.
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Ces notions qui renvoient au concept de
développement durable sont tellement omniprésentes
dans les actions de communication de la fondation
qu'ils risquent d'éclipser l'image du Ksar lui-méme
notamment pour les publics externes.

En d'autres termes la communication dans et sur
Ksar Tafilelt Tajdit mérite plus de maturité a travers la
mise en place d’une charte graphique, d’une identité
visuelle et d'une labélisation capablent de fournir les
outils de maitriser les contours de ce processus
complexe.

La réussite d’une telle démarche dépend d’une
innovation en termes de communication sur le
développement durable de Ksar Tafilelt Tad;jdit et une
gestion intégrée des ressources disponibles.

Une mission que la fondation ne pourra réaliser sans
I’appui des autorités, I’implication des universitaires et
de professionnels de la communication ainsi 1’adhésion
totale de la société civile. Une expérience qui pourrait
étre adaptée puis généralisée a travers le pays.
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Résumé:

Le repas est un besoin physiologique, préparé

a des moments précis de la journée, pour répondre a

une faim qu’il faut calmer, que ¢a soit a la maison, ou

ailleurs. Cependant, ce moment irrégulier de prise du
repas dans le temps et le lieux, prend un tout autre
rythme et une sacrée symbolique de communion et de
partage prendant le mois de ramadhan. Cette pratique
cultuelle et anthropologique sera articulée dans la
présente etude sous forme d’objet d’étude en SIC pour
analyser les différents processus communicationnels
avant et pendant la prise du repas principal durant le
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mois sacré de Ramadhan, tout en s’inscrivant dans une
approche sémio- contextuelle.

Keywords: meal, semiology, commensality, verbal
communication, non-verbal
communication.

Abstract:

The meal is a physiological need, prepared at
specific times of the day, to meet a hunger that must be
appeased, whether at home or elsewhere. However, this
irregular moment of taking the meal in time and place,
takes on a completely different rhythm and a sacred
symbolism of communion and sharing during the
month  of Ramadan. These religious and
anthropological practices will be articulated in the
present study in the form of an object of study in
information and communication science’s to analyze
the communication processes before and during the
taking of the main meal during the holy month of
Ramadhan, while being part of an approach semio-
contextual.

1. Introduction:

Satisfaire des actes biologiques tels que manger
et boire c’est répondre a des besoins fondamentaux et
vitaux pour I’étre humain, comme 1’avait bien souligné
Abraham Maslow dans sa célebre théorie des besoins et
motivations.

Pour se nourrir alors, ’homme avait toujours eu
recours a différentes sources alimentaires comme 1’eau,
les fruits, les céréales, et légumes offertes par
I’écosysteme naturel et environnemental. D’autant plus
que la satisfaction de ces besoins fondamentaux rendue
possible grace a la fertilité des terres et la disponibilité
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des ressources hydriques a joué role fondamental dans
la constitution des premieres formes de sociabilité en
suscitant la sédentarisation de I’homme dans des
territoires chargés de pratiques sociales, culturelles,
¢conomiques mais aussi religieuses.

Si la pérennité des pratiques socio culturelles associées
a la religion de I’Islam apparue il y a plus de 14 siécles,
demeurent toujours un facteur fédérateur et une
marque distinctive propre a la communauté musulmane
a travers les quatre coins de la terre, ceci renvoie
indubitablement & une fonction communicationnelle
consistant a préserver et a transmettre des valeurs
sociales et culturelles sur les plans micro et macro
sociologiques comme [’avait soutenue les premiers
fondateurs de 1’Ecole de Chicago (John DEWEY,
Charles Cooley, et Herbert Mead) dans leur
conceptions pragmatiques dans D’interactionnisme
symbolique de la communication.

Et dans la société algérienne, pour laquelle I’avénement
du mois de ramadhan est vécu comme une véritable
expérience humaine multidimensionnelle, ou chaque
phase est accomplie avec des actes communicationnels
intentionnels ou non.

Nous considérons par exemple 1’ensembles des
préparations qui se font sur tous les niveaux et
domaines pour accueillir le mois sacré, en commengant
par le grand nettoyage des maisons et des quartiers
ainsi que [’achat des articles de tables pour les
retrouvailles, et le partage des bons plats ne constitue
pas seulement un trait distinctif de la culture algérienne,
mais il est aussi considéré comme un ensemble de
messages signifiant la joie, la fierté et la conviction en
la sacralité de ce mois pour ses aspects spirituels et
nutritifs..
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C’est a partir de ces valeurs et vertus sédentaires de
partage pendant le mois sacré qui nous prenons appui
pour discuter et analyser de plus prés la symbolique du
repas pendant le mois sacré dans la société Algérienne,
¢tant donné qu’il représente dans les représentations
collectives mentales un moment de rencontre, de
retrouvaille et de regroupement a la différence des
autres mois de I’année , ou faire réunir tous les membre
de la famille pendant le repas de midi ou du soir est
devenue rarissime

A cet effet, nous proposant la problématique suivante
pour rendre plus intelligible notre objet d’étude :

Quelle est la symbolique du repas pendant le mois de
Ramadhan dans la société algérienne ; pour quel
¢change et quelle communication ?

Et pour répondre a la problématique, on propose le plan

suivant :

I. Cadre théorique et définition des mots clefs de la
recherche

II. Nourriture et objet de table dans le mois sacré,
approche sémiologique

III. Commensalité ou espace de communication dans le

mois de ramadhan
IV. Conclusion

2. 2-Cadre théorique et définition des mots clefs de
la recherche :

2-1 le repas : nourriture prise chaque jour a heure fixe
(poche, 1988, p. 360), le repas se défini par I’action de
se nourrir, répétée quotidiennement a heure fixe.

Le repas compose désormais d’autres partitions : menu
solo, repas fractionné, repas d’affaires. Si les maniéres
de table relevaient d’impératifs conventionnels, le
mode contemporain reléve plutot d’un impératif
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fonctionnel. L’organisation et la planification des repas
sont devenues des problémes techniques : cantine
scolaire, restaurant d’entreprise, etc. (Piéron, 2021).

La répétition de cette action est une réponse a un besoin
biologique dont on réagit pour assouvir la faim ressenti
dans des moments précis de la journée, ce qui a amené
a une programmation cérébrale expliquée par le
comportement des individus qui interrompent leur
travaux pour joindre leur maison ou leur fast- food
pour se nourrir, mais dans le mois sacré ; tous nos
habitudes changent et le repas ne se fait qu’une seule
fois dans la journée, sous conditions précises puisqu’il
ne se limite pas a ’action de se nourrir, mais il prend
d’autre formes sociales, culturelles et encore
communicationnelles.

2-2 La nourriture : action de se nourrir, allaiter un
enfant, substance dont on se nourrit, ce qui forme, ou se
développe. (Poche, 1988, p. 283).

Au fil des siécles, la nourriture et les pratiques
alimentaires ont donné matiere a réflexion. Des ceuvres
littéraires et artistiques offrent des représentations du
manger et du boire a leur époque. Des études
sociologiques, anthropologiques et littéraires, sans
oublier les études médicales et les publications sur la
santé¢, montrent que le sujet n’a jamais cessé de
préoccuper les chercheurs.

Enfin, sur les plans communicationnel et médiatique,
nous constatons que depuis la massification des médias
de masse, les pratiques culinaires se sont transformées
en une véritable industrie trés populaire notamment
avec |’apparition des chaines télévisées et des sites
internet dédiés a la gastronomie, venant s’ajouter a une
longue tradition des livres et magazines imprimés de
cuisine. Ceci indique le caractere des relations étroites
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et complexes que nos sociétés ont toujours entretenues
avec le monde de la nourriture, basée sur la notion du
partage. Cette valeur socio culturelle s’invite davantage
durant le mois sacré par les retrouvailles des familles, et
la préparation de tous genres de plats de cuisine qui
nous donne I’impression d’étre devant une ceuvre
artistique exprimant les diversités culturelles, et
régionales unifiées dans un seul pays.

3-Nourriture et objet de table dans le moi sacré,
approche sémiologique

3-1Définition du mot sémiologie : n.f. science des
systemes de signes, science générale des signes (Rey-
Debove & Alain Rey, 2022), une partie de la médecine
qui étudie les symptomes des maladies.

L’homme a cette capacité ou cette tendance a
interpréter le monde qui ’entoure, a transformer les
objets en signes :

—Nous observons des vétements, des gestes, des
comportements et nous en tirons des conclusions sur
I’humeur, le statut social de quelqu’un, ses intentions,
etc.

—Nous faisons tous de la sémiologie sauvage a chaque
fois que nous essayons d’identifier des objets.

La sémiologie est devenue une science a part entiere
avec les travaux de Ferdinand De Saussure le linguiste
structural Suisse, qui a apport¢ beaucoup a la
sémiologie, on lui introduisant de nouveaux concepts
tels que : I’arbitraire du signe, signifiant, signifié¢ et le
référant, et selon Saussure :

« La langue est un systéme de signe, comme 1’écriture,
les rites symboliques, les signaux militaires, etc...La
langue est le plus important de ces systémes, On peut
concevoir une science qui étudie la vie des signes en
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général au sein de la vie sociale : nous la nommerons
sémiologie.» (Saussure, 2022)
L’analyse sémiologique repose sur deux piliers :

-Conventionnelle, par habitude sociale (La société
utilise par convention tel signe pour dire telle chose).
-Contextuelle : un mot ne signifie rien tout seul, il
prend sens par rapport a tous les autres (Arezguenoui,
2020) Dans la seconde moiti¢ du 20e siecle, une partie
importante des recherches en sémiologie et en
sémiotique  portait  essentiellement  sur  des
considérations linguistiques.
Les études sur I’alimentation, notamment sous
I’impulsion de Barthes et de Lévi-Strauss, ont non
seulement permis d’étendre la sémiotique a d’autres
activités, capacités, ou objets culturels humains, elles
ont également participé a la naissance des food-studies
comme un champ disciplinaire autonome (Bouteaud &
Pascal laurdalier, 2002, p. 22)

Et pour mieux comprendre le processus de
communication pendant le mois sacré, on s’intéressera
dans cette recherche a la « théorie des processus de la
communication», ou encore « théorie sémio-
contextuelle», initiée par Alex Mucchielli , dans
laquelle il propose une méthode d’analyse -aujourd’hui
dite de la «sémiotique situationnelle » (Mucchielli,
1995).

Cette  méthode  d’analyse des  phénomeénes
communicationnels puise ses fondements théoriques
dans I’approche compréhensive des phénomenes (et
plus précisément la sociologie compréhensive),
I’ethnométhodologie, la phénoménologie ainsi que
I’approche interactionniste.

La méthode se propose d’analyser chaque phénoméne
communicationnel en s’attachant aux points de vue des
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acteurs en situation (Bouteaud & Pascal laurdalier, 2002,
p. 25). L’auteur convoque le terme « sémiotique » pour
comprendre comment un acteur, en observant un
phénomene, fait émerger le sens en situation. Il s’agit
d’un travail de recontextualisation, en s’intéressant plus
précisément aux  «communications  généralisées
significatives» (Mucchielli a. , 2006, p. 99) des acteurs
(la problématique est celle de la genese du sens
partagé). L’acteur comprend un phénomene et lui
donne une signification en mettant en relation ledit
phénoméne avec d’autres éléments de la situation
(Muchielli a., 2006, p. 133)

3-2 L'approche sémio- contextuelle :

La théorie sémio contextuelle de la communication est
née du besoin éprouvé par un ensemble de chercheurs
en science de l'information et de la communication
dans les années 90, afin de préciser le processus de
communication comme" I'é¢tude de processus relevant
d'actes organisés et finalisés et participant des
médiations sociales et culturelles (Muchielli A., 2000, p.
145).

La notion processus renvoie implicitement a des
processus connus par ailleurs, mais appartenant a des
sciences humaines voisines qui est considéré comme
constitution d'une identit¢ ou d'une représentation
sociale, ou la diffusion des connaissances, la
construction d'une argumentation de publication, de
prise de sens, alors c'est un ensemble hétérogene de
phénomenes traduisant des transformations plus ou
moins observables dans différents domaines des
sciences humaines, ces concepts sont restés indéfinies
jusqu’a l'apparition des sciences de l'information et de
la communication qu’une mise en ceuvre du mot
processus dans la communication .
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La théorie sémio contextuelle a la construction des
significations pour les acteurs, cette construction faite
sous l'impact d'un certain type de communication, elle
se distingue des autres théories sémiologiques utilisées
dans les sciences de l'information et de Ia
communication comme la sémiotique peircienne ou la
sémiotique grimancienne ou la sémiologie de l'image et
l'analyse symbolique des productions mythiques.

La théorie sémio contextuelle débouche sur 1'é¢tude des
transformations initialisées par la communication, des
contextes par lesquelles cette communication prend son
sens (Muchielli A., 2000, p. 133) et qui ne peut étre
séparées des conditions de sa production.

La sémiologie de l'image est une analyse de contenu de
l'image explicitant toutes les significations internes
nées de la composition méme de l'image, et qui
reconnait qu'elles se centrent sur un message visuelle
donné, alors que Il'analyse compléte nécessite par
ailleurs, l'analyse de son sens dans un contexte
particulier dans lequel il s'insert ainsi que I'analyse de
son support, et ¢a ce qui constitue le centre d'étude en
appliquant la théorie  semio-contextuelle dans un
processus de communication basé sur l'analyse de
I'image.

3-3 La sémiologie de la table :

La table et le lieu qui 1’accueille sont devenus le cadre
par excellence du partage alimentaire et ont revétu un
role symbolique dont le sens de regroupement ; de
partage d’idées et de réflexion ce qui explique son
importance autant qu’objet de décore important dans
les émissions de débats de multiples sujets.

En effet, la table n’est pas un simple meuble sur lequel
on pose la nourriture et le matériel servant a manger
(Bouteaud J. J., 2004). D’une part, les aliments, par leur
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choix, par la maniére dont ils sont préparés et présentés,
et d’autre part les articles de table, par leur utilisation et
par leur mise en place, révelent a quel point le matériel
et le symbolique sont étroitement liés.

Autour de la table et a table aussi, I’individu s’intégre
dans une communauté par les rituels — qu’il s’agisse
des rites alimentaires, des traditions ou de simples
habitudes — sociales ou religieuses comme le mois sacré
qui impose certains rituels , et certaines normes de
classements des plats art culinaires, ainsi que le
dressage des articles et des objets de tables qui sont
utilisés uniquement durant le mois sacré, repose sur une
grand symbolique, tel que la pureté, et la continuité, la
générosité, et renouement avec le sentiment de
I’appartenance familiale, et pour cela, les membres de
la famille entiére doivent prendre soins de ces
ustensiles de vaisselles pour qu’ils puissent les utilisés
prochainement afin que le mois sacré leur apporte
beaucoup de bonheur et de la bénédiction chaque année.

4-Commensalité ou espace de communication dans
le mois de ramadhan.

4-1 définition de commensalité : la qualit¢ de

commensal (personne avec qui on  mange

habituellement), et c’est le fait humain de partager le

repas avec un ou plusieurs commenceaux habituels.

L’espace pensif de la commensalit¢é nous parait
travaillé par une double économie symbolique, entre
intensité du lien et extension des biens. Les formes et
représentations de la commensalité, ainsi percues,
pourraient conduire a une esquisse de typologie,
énumérant ou classant différents types de mises en
scéne conviviales.
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Mais on peut voir aussi, dans cet espace pensif, un
champ des effets du sens. Par rapport a une typologie
(table familiale, gastronomique, d’affaires, buffet,
cantine, etc.) (Bouteaud & Pascal laurdalier, 2002, p.
93).

Le champ présente des relations internes qui déplacent
en permanence les frontiéres des genres, laissent place
a des formes de commensalité, sans doute repérables,
mais non figées. C’est la raison pour laquelle,
I’approche  sémiotique  préfere  considérer la
commensalit¢é comme le champ intérieur d’une scene
figurative. Elle se présente comme un espace
systémique de relations entre des invariants structurels,
ouverts a des combinaisons textuelles (si I’on regarde la
scéne alimentaire comme un texte) et contextuelles.

La commensalité¢ se présente alors comme unespace
figuratif complexe ou se détachent, comme interactions
sensibles : le dispositif spatial et auctoriel de la
commensalité, les objets qu’il met en sceéne, la trame
narrative que les acteurs suivent, respectent ou
détournent, et les rites d’interaction qui préfigurent et
marquent toutes les manieres de table.

4-1-1 Comme dispositif, tout d’abord, il faut
comprendre que la table se définit a un triple niveau : —
comme espace : privé ou public, construit ou
déconstruit, ouvert ou fermé. Cet espace présente une
forme, des volumes, des proportions, une orientation. Il
se présente a la fois comme sceéne, polarisée sur une
action, et comme décor, encadrant I’action. Il remplit
alors une fonction ornementale (décorative), ludique
(danser, accueillir un orchestre), pratique (donner de
I’espace), etc. — comme structure matérielle qui
rassemble des éléments, lourds et légers, fixes ou
mobiles, personnalisés ou non, avec les différentes
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possibilités de les intégrer, de les associer, de les
manipuler, dans les situations de table congues et
actualisées. — comme espace d’interaction, préfiguré
par la forme du dispositif (Bouteaud & Pascal laurdalier,
2002, p. 27) Certains modes d’interaction se trouvent
favorisés ou compromis, de fagon explicite ou non,
selon la forme méme du dispositif d’interaction entre
sujets, entre sujets et objets. Le dispositif peut ainsi
préfigurer des places, des rdles, des modes d’action et
d’interaction avant méme que les acteurs ne prennent
place dans la scéne alimentaire.

4-1-2 L’espace figuratif et pluri sémiotique de la
commensalité laisse également une grande place aux
objets, alimentaires ou non. A I’intérieur du dispositif,
déja évoqué, la table tient, évidemment une place
centrale. La culture de nos ancétres, nous rappellent
qu’elle « doit étre joliment dressée avec de nappes
blanches signes de propreté et de pureté¢ du mois sacré,
et des couverts bien choisis en fonction du lieu, et du
nombre ainsi de la fonction de chacun, et de
I’appartenance régionale (a la campagne ou a la ville).

« Une jolie table offre un décor délicat mais non
ostentatoire (...) Veillez surtout a 1’harmonie des
couleurs, des fleurs a la nappe et aux assiettes, des
serviettes» (Picard, 1995) D’un milieu social a 1’autre,
on s’inspire de ce principe, selon ses moyens, son gofit,
le désir de marquer plus ou moins I’occasion (Bouteaud
J.J.,2001).

4-1-3 troisiéme invariante systémique : la fonction
narrative de la table, des plaisirs de table. Sous cette
dimension, I’espace pluri sémiotique de |la
commensalité s’ouvre directement sur 1’action du sujet
dans la sceéne alimentaire, jusqu’ici pergue comme
dispositif et monde d’objets.
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La scéne de table offre toujours la base d’un récit
(Marron, 1999)avec : — ses valeurs de base (manger
pratique, pour répondre a un besoin élémentaire ou
manger sur un mode dominant symbolique) et ses
valeurs d’usage (manger de fagon raisonnable ou
rationnelle et ludique ou hédoniste). — ses programmes
narratifs de base (partager des biens, des plaisirs) et
d’usage (les consommer, sous certaines formes, selon

certaines modalités). — des sujets et des anti-sujets
(selon un rapport social ou affectif, ou selon des
compétences inégalement distribuées). — des

manipulations et des sanctions, dans les termes de la
syntaxe narrative, entre le contrat de base du
programme convivial ou gastronomique qui réunit des
sujets en vue d’une action, sur un mode plus ou moins
explicite, défini, ritualisé, et la sanction finale qui porte
sur le jugement de gott et la réalisation de cette action,
avec tout le capital affectif ou symbolique que les sujets
peuvent en retirer.

4-1-4 quatriéme invariant de base : non plus 1’action,
sur le mode narratif, mais 1’interaction, sur le mode
rituel de la commensalité.

C’est, sans surprise, a travers la psychosociologie
(Picard, 1995, p. 58)et [D’anthropologiec de 1la
communication (Winkin, 1996)que 1’on trouve de
solides appuis a I’analyse sémio-anthropologique des
rituels de commensalité.

Dans un contexte ethnographique et multiculturel (au
cafétéria de la Maison internationale de Philadelphie),
Yves Winkin montre, déja, que « I’analyse du
comportement n’est pas conduite en termes d’actions et
réactions individuelles, mais en termes de codes et de
contextes qui rendent possible le comportement
individuel et collectif, c’est-a-dire autorisent une
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certaine prévisibilité sociale. La prévisibilité est congue
comme I’ensemble des parameétres comportementaux
que les membres d’une culture ont appris a percevoir
comme interactionnellement pertinents (Bouteaud &
Pascal laurdalier, 2002, p. 28)

Durant le mois sacré, les rituels de table n’échappent pas a
ce principe de prévisibilité, qui comporte a la fois une
dimension de remerciement pour le bon dieu, et de
reconnaissance (percevoir) et de signification (pertinents)
dans I’interaction.

Et selon Goffman, sociologue et linguiste américain,
entend par le rituel de table, nous sommes bien dans
«’ordre de I’interaction» qui, comme structure, préfigure
la rencontre des individus et le mode de relation qu’ils
peuvent établir (Bouteaud & Pascal laurdalier, 2002, p. 30)

4-2- La table comme espace multimodal de
communication

Ce que nous avons défini comme 1’espace figuratif de
la commensalité nous renvoie, en fait, a la dimension
pluri sémiotique de la commensalité.

Quatre espaces de sémiotisation ont été retenus :

-le dispositif topographique et scénographique de la
scéne alimentaire, qui présente une forme, une structure,
une orientation ou une fonction dominante.

-le monde des objets, alimentaires ou non, dans
I’univers et I’imaginaire de table.

- ’espace narratif de la scene alimentaire qui mobilise
des acteurs et des programmes d’action; enfin, dans le
cadre de cette présentation: -les rituels de commensalité
qui figurent, avant tout, «l’ordre de I’interactiony,
plutot que la morale du “savoir-vivre” ou I’éthique des
“bonnes manicres”. Quatre espaces de sémiotisation
articulés sur des logiques de codes, de systeémes,
d’invariants structurels, mais aussi, dialectiquement,
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animés par des signes d’autonomie, de liberté, des
processus ouverts d’interprétation et de coopération
dans les mises en scene de la table.

On peut voir ainsi, a D’intérieur de chaque espace
sémiotique 1’effet dominant de structures de sujétion
spatiales (I’encadrement du dispositif), matérielles (la
valorisation d’objets et d’accessoires), narratives
(scénes programmées) ou discursives (paroles et
¢changes ritualisés), tout aussi bien qu'un jeu
permanent avec ce programme d’usage codifi¢, ouvert a
la manipulation, & I'improvisation et bien str, a la
transgression, dans des formes de socialité, de
sociabilité toujours possibles a réinventer.

En relation plus directe avec la communication, la
commensalité s’enrichit encore d’une autre dimension: sa
construction multimodale. Si 1’on réunit, en effet, les
modes d’expression de la commensalité, percus dans les
premicres dimensions sémiotiques, ils se réferent a de
multiples modes de communication : verbal (ensemble
des paroles échangés) non verbal (la gestuelle,
positionnement des individus, et objets de table, plus les
aliments présentés sur la table) dans ses nombreuses
manifestations, et situationnel ou spatio-temporel. Cela
demande un temps d’arrét et quelques mots de
commentaires pour ouvrir de nouvelles pistes sémiotiques.

4-2-1 les modalités verbales de la commensalité:

La table soumet le mode verbal a un régime ambivalent,
d’expansion et de contrainte. Comme théatre de plaisir
et de convivialité, elle libére leverbe, mais comme
espace d’interaction, régulé par des rituels de
commensalité, nous savons qu’elle rend la parole
légitime ou non, qu’elle place le discours sous le
contrle de la bienséance ou sous I’influence de
certaines manicres. Les marques langagicres et les
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séquences discursives qui alimentent les scénes de table
sont a prendre en compte.

4-2-2 les modalités non verbales dela commensalité :

Elles couvrent un spectre trés large de  communication,
dans ce qu’il est convenu d’appeler sa dimension
systémique. Les manifestations non verbales, en fonction
de multiples modes et modulations sensibles, animent la
scéne alimentaire, au moins sur quatre plans : sensori-
moteur (étre a table, se mouvoir, se lever, etc.),
comportemental ou systémique (adopter certaines
conduites), sensoriel ou esthétique, synthétique
(éprouver une gamme de sensations), sensible (entrer en
relation, éprouver des émotions).

4-2-3 les modalités spatio-temporelles de la
commensalité :

Il serait trop long et, plus encore, prétentieux a ce
stade, de vouloir proposer une typologie des temps de
la commensalité. Mais 1’anthropologie (Gilbert, 1969,
p. 65) nous a familiarisé avec différents usages du
temps, possibles a redéfinir dans notre propre espace.
On s’intéressera, par exemple, a 1’investissement
sémiotique (signes, codes, systémes, processus) de
formes temporelles comme : le temps organique (cycle
de vie des objets alimentaires), le temps culinaire
(préparation et cuisson, avant la sanction de la table), le
temps gastronomique (espace discursif et méta discursif
sur la table), le temps social (qui ordonne et rythme les
pratiques de table), le temps subjectif, qui s’impose aux
sujets quand ils s’abandonnent a 1’imaginaire ou a la
«éverie alimentaire» (Gilbert, 1969, p. 66)renforcée,
notamment, par la dégustation des plats qui sont variées
durant le mois sacré.
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5. Conclusion:

Le repas durant le mois sacré rassemblant en régle
générale un certain nombre de convives, constituent des
contextes sociaux formels durant lesquels une instance
symbolique forte est a I’ceuvre.

Car on s’alimentera, bien slir, mais on fera toujours
bien plus que cela. Et finalement, le repas, quel que soit
sa finesse et sa richesse, passera parfois presque au
second plan. L’essentiel est de se trouver rassemblés,
pour célébrer et régénérer, partager de meilleurs
moments pour assurer la continuité le “noyau dur” d’un
groupe, d’une communauté.

Par extension, ces “parenthéses sociales” se
caractérisent aussi par certains points, qui sont puisés
de I’anthropologie associés a une diversité culinaire
faite a partir d’aliments salés et sucrés préparés
généreusement dans le mois de ramadhan, et a une
lecture rituelle de la commensalité,ainsi, le dispositif au
sein duquel le repas se déroule revét une grande
importance.

La notion du partage comme valeur caractérisant le
mois sacré, ne se limite pas au partage de la nourriture
et des repas diversifiés, mais s’étend souvent au partage
et aux échanges d’idées de réflexion. Aussi, ce rituel
de commensalité constitue un véritable espace
symbolique en termes d’interaction verbale et non
verbale, couvrant ainsi, un large spectre du champ large
de la communication sous une optique systémique et
anthropologique
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Résumé :

Cet article vise a définir clairement les limites
entre l'information et la désinformation, les fakes news,
a l'ere de la poste-vérite. Cette nouvelle ere se
caractérise par un champ informationnel bouleversé.
Un bouleversement touchant a la fois a la fabrication, a
la transmission ainsi qu'a I'adhésion a l'information. A
la lumiere de ce bref court contextuel, nous allons poser
cette problématique : comment se fabrique les fake-
news et quel mécanisme pour les contrecarrer ? Nous
aborderons cette question par deux axes : -fabrication
des fake-news, - ¢éthique et fact cheking. Les
professionnels de l'information, par souci d'éthique,
s'organisent pour faire face a cette situation de
désinformation et le fact cheking est parmi les
mécanismes déployés pour faire aux fausses nouvelles.

Keyword: fake news, fact checking, social media,
facebook, rumor
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Abstract:

This article aims to clearly define the limits
between information and disinformation, fake news, in
the era of truth-posting. This new era is characterized
by a disrupted information field. An upheaval affecting
at the same time the production, the transmission as
well as the adherence to information. In the light of this
brief contextual short, we are going to pose this
problem: how is fake news produced and what
mechanism to thwart it? We will approach this question
by two axes: - fabrication of fake-news, - ethics and
fact checking. Information professionals, out of concern
for ethics, organize themselves to deal with this
situation of misinformation and fact checking is among
the mechanisms deployed to deal with fake news.

1. Introduction:

Depuis I’¢élection de Donald Trump, en 2016,

les fake news ont cess¢ d’étre pergues comme une sorte
de canular. Par contre I’incertitude demeure quant a
leur nature et leur nouveauté (Dentith, 2017,
Ramakrishna, 2018, Dauphin, 2019). Sont-elles des
rumeurs modernes, une forme particuliere de théories
complotistes, de la propagande2.0, de 1la
désinformation, un peu de tout cela ou quelque chose
d’autre ?
«You are fake news! » Cette petite phrase, mais lourde
de sens, a été prononcé par le président américain
sortant, Donald Trump, le 11 janvier 2017, lors de sa
premiere conférence de presse, a I’encontre de CNN et
de JIM Acosta, représentant a la maison Blanche de cet
organe de presse.

Cet épisode sera en réalité le point d’ancrage d’une
stratégie de communication dont 1’objectif est de
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décréditer le travail de la presse et des professionnels
de I’information par la désinformation et la fabrication
de fausses nouvelles de toutes pieces par Donald Trump
et son équipe de communication pour créer leur propre
« version » de la réalité.

Les professionnels de I’information se retrouvent alors
devant une nouvelle ¢re, une nouvelle étape, comme 1’a
affirmé Katharine Viner, du Guardian, en 2016. « Nous
rentrons dans une nouvelle ¢&re en maticre
d’information. L’¢re de la « post-vérité ».

Une ¢re ou I’information et la désinformation se
cotoient et se disputent 1’intérét du public.

A la lumiére de ce bref tour contextuel, nous allons
poser cette problématique :

Comment se fabriquent les fakes news et quel
mécanisme pour les contrecarrer ?

Cette problématique s’articule au tour de deux axes :

- Fabrication des fake news.
- Ethique et Fact checking.

I- Fabrication des fake news
1- Un champ informationnel bouleversé
Au cours de ces dix dernieres années s’est produit un
bouleversement touchant a la fois a la fabrication, a la
transmission ainsi qu’a I’adhésion a I’information.
Tendance lourde, I’information se fabrique aujourd’hui
avant tout pour capter 1’attention. Comment cela ?
- La vitesse de la circulation de I’information
« facteur temps»: La durée de vie de
I’information a été considérablement réduite. La
longévité de I’information a chuté de 24 heures
a une ou deux heures dans les meilleurs des cas
et a quelques minutes dans les "pires".
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- La multiplication des ¢émetteurs « facteur
humain » : Nous assistons a une interaction
entre I’émetteur et le récepteur. L’information
n’est plus I’apanage des médias -entreprises
d’information : radio, presse écrite, TV, soit les
moyens  d’information traditionnels-. Le
récepteur est devenu émetteur. Le citoyen peut
aussi fabrique une information et la diffuser par
la suite.

- La wvariét¢ des sources: le digital ou le
numérique a rendu l’acces a la source
d’information possible pour tous. Ce qui a
engendré une « perte d’influence » des tierces
médiateurs que sont traditionnellement les
médias. Le président américain « twitte » et
I’information est accessible pour tous.

La diversité et ’augmentation des flux a mis le producteur
d’information face a deux impératifs au fonction souvent
contradictoires qui sont la vérification des faits et la
nécessité d’engager le public. (Geoffray Daignes. 2019).
Cette configuration nouvelle est un des véhicules du
« succes » des fake news. Le souci de véracité des faits
n’est plus systématiquement la préoccupation premiere
de ce que j’appelle "les émetteurs digitaux".
Cette nouvelle configuration du champ médiatique
caractérisé par ces trois points ont favorisé la
fabrication et la propagation des fake news.
Ainsi une étude du magazine Science a indiqué que les
fake news ont 70% de chance d’étre retewittés que les
faits avérés. (Science, N° 6380. 9 mars 2018).
Selon aussi des chercheurs de ['université de
COLOMBIA, 59% des liens partagés sur les réseaux
sociaux n’ont en réalit¢ jamais été consultés. En
d’autres termes , seul le titre a été lu !

64



2- Fake news Vs rumeur

C’est quoi fake news ou la désinformation ou
encore les fausses nouvelles ?

La désinformation se répond sur les plateformes de
partage de contenu : les réseaux sociaux tels Facebook,
You tube et Twitter.
La désinformation implique la pollution de I’information
générale.
La désinformation reléve du débat d’opinion.
S’agissant de la désinformation, c’est la libert¢ d’expression
sur des questions d’intérét général ou dans le cadre de
processus démocratique —les élections- qui est en jeu.
Voila pourquoi, les résultats de plusieurs études
académiques précisent que les fausses informations
représentent un probléme pour le fonctionnement de la
démocratie a I’heure ou la technologie autorise la
diffusion massive d’information en ligne, sans contrdle
préalable de leur véracité.
C’est ’ouverture de I’espace public qui a aussi favorisé
la fabrication des fake news.
Dans cette optique, il devient quasiment impossible
d'aborder le phénoméne des fake news sans aborder
celui de la RUMEUR.
Certains chercheurs et enseignants définissent les fakes
news comme étant la rumeur 2.0 ou 3.0, I’évolution
technologie oblige.
Un point de vue discutable a plus d'un titre, car :
Du point de vu source.

- Larumeur n’a pas une source connue.

- Lasource des Fake news est souvent identifiable.
Du point de vu terminologie.

- Larumeur : est un bruit informel, confus, lointain,

persistant, provenant d'une multitude de sources
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ou sans source déterminée. Exemples : rumeur de
la foule.
- Une rumeur est un phénoméne de diffusion par
tout moyen de communication formel ou informel
d'une information dont la véracité est douteuse ou
incertaine.

Soit, la rumeur est une information qui lui « manque »
une source pour devenir crédible. En d’autres termes, la
rumeur peut étre une vraie information comme elle peut
étre une fausse information. La rumeur est souvent
employée comme un ballon sonde par les décideurs ou
le pouvoir pour prendre la température ou mesurer la
tendance dans une société¢ ou d’'une communauté vis-a-
vis d’un événement ou autre avant de prendre la
décision voulue.

- Fake news: le terme est composé de deux partie
Fake, qui veut dire faux ou truqué et news.
information.

En d’autres termes, fake news est d’emblée fausse.

II- Vérification de I’information: une exigence
éthique
1- Ethique et désinformation
2- Fact checking contre le brouillage de la vérité.
1- Ethique et désinformation
C’est quoi I’éthique ?

L’¢éthique est tout simplement 1’autre nom de la morale. Le
mot moral vient du latin mos/mores qui est la traduction du
terme grec éthos, ces deux termes —le latin et le grec-
désigne se qui a trait aux meeurs, aux coutumes et plus
largement aux comportements humains.
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L’éthique et la morale ont donc une méme origine
¢tymologique et renvoient aux regles de conduite qu’il
est bon de tenir ainsi qu’a leur justification.

L’éthique professionnelle est I’ensemble des regles,
principes et valeurs que l’on est tenu de respecter
(Eirick Prairat. 2007).

...et son application dans le domaine de la presse ?

Pour le journaliste professionnel, la vérification
systématique de I’information est un principe constitutif
de leur métier, c’est aussi une régle déontologie et
principe d’éthique.

Dr’ailleurs le terme Fact Checking prend sa source dans
une véritable tradition de vérification de I’information
aux Etats Unis: dans les années 1920, le magazine
Time recrutait, a ses débuts, les premiers fact checkeurs
de la presse magazine américaine, bientdt suivi par
THE New Yorker, puis par I’ensemble des autres titres
(Harrison Smith. 2004 et Laurent Bigot. 2019).

Leur mission : vérifier nom, dates, chiffres et faits dans
I’ensemble des articles avant publication.

Ensuite, mettre en avant les vertus d’objectivité et de
plus grande proximité avec les faits.

2- Fact checking contre le brouillage de la vérité

La vérification de I’information par le journaliste n’aura
pas suffi a enrayer le probléme des fausses informations.

D’apres les résultats d’une étude réalisée pour le
compte de I’European Research Council sur les
¢lections présidentielles américaines de 2016 : « Le
fact checking n’atteint presque jamais les
consommateurs des fausses informations. »

Les professionnels de I’information, par souci d’éthique,
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s’organisent pour faire face a cette situation de
désinformation, méme si certains €évoquent 1’entrée
dans une nouvelle ére en matiere d’information : 1’¢re
de la «post-vérité » (Ce concept a déja été utilisé en 2004
par l’enseignant et auteur américain Ralph Keyes; dans
I’ouvrage The post-truth Era : Dishonesty and deception in
contemporay life; pour faire référence a une propension
toujours plus forte au mensonge délibéré dans les discours
publics et politiques).

Autrement dit, & quoi bon essayer de produire de contenus
journalistiques factuels et fiables quand [’opinion
publique est a I’évidence plus encline a se laisser abuser
par la propagande et les discours émotionnels ou
démagogiques qui lui parviennent directement via les
plateformes numériques et les réseaux sociaux ?

D’autres chercheurs en SIC, notamment, vont
s’organiser pour lutter contre « le brouillage des repéres
de la vérité ». (Arnaud Mercier. 2017).

Ces derniers sont notamment ceux qui portent les
initiatives de fact checking au sein des médias (TV/
radio/ journaux et site web d’information). (Bigot.
2019).

I est important de préciser que le fact checking n’est pas
une nouveauté en soi dans la pratique journalistique, mais
plutdt une actualisation a 1’ére numérique. La vérification
de I’information est une sorte de « contrat de confiance »
entre la presse et le citoyen. C’est la consolidation du role
du vigie de I’'information. (Bigot. 2019).

Théoriquement, la vérification est un
« commandement », un principe sacro-saint qui se
manifeste a travers les chartes et les codes de
déontologie. Mais en pratique, la mise en ceuvre de
6cette regle et de cette exigence éthique n’a aucun
caractere contraignant. Il revient a chaque professionnel
de I’information de prendre ses responsabilités.
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Dans ce cadre, les principaux textes de références de la
profession mettent tous 1’accent sur la nécessité¢ de
vérifier. C'est le cas de la Charte d’éthique
professionnelle des journalistes, adoptée par le syndicat
national des journalistes (SNJ) en mars 2011 afin
d’actualiser et compléter les versions de 1938 et de
1918, connues sous le nom des Charte des devoirs
professionnels des journalistes francais.

L’article stipule : « le journalisme consiste a rechercher,
vérifier, situer dans son contexte, hiérarchiser, mettre
ne forme, commenter et publier une information de
qualité...la notion d’urgence dans la diffusion d’une
information ou d’exclusivité ne doit pas I’emporter sur
le sérieux de D’enquéte et la vérification des
sources...tient I’esprit critique, la véracité, I’exactitude,
Pintégrité, I’équité, 'impartialité pour les piliers de
I’action journalistique...tient ’accusation sans preuve,
Pintention de nuire, la déformation des faits, le
détournement d’image, le mensonge, la
manipulation ... la non vérification des faits pour les
plus grandes dérives professionnelles,... ».

Lecture :

D’un coté, cette charte définie les missions et les
objectifs du journaliste professionnel, qui reposent sur
plusieurs piliers, notamment la véracité. Elle définie
aussi les dérives de la profession, notamment la
déformation des faits, le mensonge et la non-
vérification des faits.

La déclaration des devoirs et droits des journalistes,
dite Charte de Munich, adoptée en 1971 par les
Fédération européenne des journalistes, indique que la
vérification est une régle clé dans la pratique
journalistique. On peut lire: «LLes devoirs essentiels
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d’un journaliste...: 1/ respecter la vérité...3/
publier seulement les informations dont ’origine est
connue...6/ rectifier toute information publiée qui se
révéle inexacte... ».

La vérification de I’information a beau étre un principe
affirmé, elle n’est en rien controlée, ni imposée
JHjuridiquement et légalement (Bigot. 2019). Elle est
imposée par un principe morale, éthique ou déontologique.

Ce manquement peut avoir des incidences sur les
médias, notamment sur leur crédibilité.

Au commencement...

Le terme fact checking au fil de I’histoire de la presse,
notamment américaine, désignait les modes de
vérification assez global, il est devenu au début des
années 2000 une pratique tres particuliére qui consiste a
confronter la véracit¢ de la parole publique des
politiques, experts et autres personnalités a la réalité
des faits et des chiffres. (Bigot. 2019).

70



Des exemples de fact checking en rédaction

Média Rubrique ou | Date de Particularité
chronique | création
Libération | Désintox 11-2008 Blog qui devient

rubrique de site de sep
2013 a sep 2018.

Le Monde | Les Décodeurs | 11-2009 Blog qui devient
rubrique de site le 01-

03-2014.
Le JDD Détecteur de 01-2011 Couverture de la
mensonge campagne électorale
présidentielle 2012
essentiellement. Rubrique
cléturée en 2016.
Le Bureau de 10-2011 Opération ponctuelle :
Parisien vérification de Couverture de la
la petite phrase campagne électorale
présidentielle 2012 ,

puis 2017. Rubrique
cloturée mars 2017.

L’Obs Les Pinocchio 10-2011 Une année d’activité ,
de L’Obs octobre 2012.

Comme quoi , il est difficile de vérifier ’information.

Conclusion:

Cet article sur la fabrication des fake news et leur
corollaire le Fact cheking, comme mécanisme de
«défense», permet de questionner les pratiques
professionnelles journalistiques a I’ére du web 3.0.

Des pratiques journalistiques qui évoluent dans un champ
médiatique chamboulé et dans lequel le journaliste doit
trouver d’autres approches et d’autres mécanismes pour
sauvegarder son métier de la «dérive informationnelley.

Un champ médiatique complexe caractérisé par une
triple crise de la presse, structurelle, conjoncturelle et
¢ditoriale. (Laurent Bigot. 2019).
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Abstract:

Illegal immigration is currently one of the main
issues being discussed by experts in Algeria. The
present paper aims at investigating the major causes
and consequenses of this phenomenon as well as
suggesting adequate solutions to reduce It. Adopting a
statistical analysis method, the current study attempts to
evaluate a number of undertaken actions by various
Algerian govermnental bodies in cooperation.

Similarly, this study attempts to highlight the
security dimension of illegal immigration.This later is
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strongly associated with security issues and human
trafficking organizations.
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1. Introduction:

Immigration is one of the oldest phenomena
known in various societies. It depends on the human
element and has contributed to the development of
many countries and societies. Human displacement
from one space to another can be viewed as a natural

76



behavior, in terms of searching for a life full of stability
and security. The economic factor is among the motives
behind human immigration. Most immigrants, legally
or illegally, strive to settle in rich and more developed
countries in order to obtain job opportunities, and
guarantee public rights.

Algeria has witnessed this phenomenon, which
has known widespread and remarkable growth in recent
years, which made it the main concern of international
public opinion. As it led to the opening of discussion by
official and non-official authorities, especially in the
light of media reports including scenes and pictures of
the bodies of the illegal immigrants who have perished
in the sea, especially young people, in order to reach
the northern bank of the Mediterranean. The
phenomenon of illegal entry of people from African
countries into Algeria has also become an issue for the
public authorities, which have taken some measures to
address it, including the deportation of such people to
their homeland.

In this context, this phenomenon has been linked
to security issues such as terrorism and human
trafficking organizations, by exploiting the conditions
of young people as a result of weak awareness, which
facilitated the process of cultural impregnation to
entrap them and implicate them and often the result of
which is death in the Mediterranean.

At the national level, the young category is a
significant and irreplaceable human resource as it is the
basis of nation development and unity. This requires an
engineering vision as Malik BEN NABI says,and a
serious search for effective solutions by embracing this
category, listening to them, opening dialogue channels
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and adopting a media speech that reflects their concerns
in all cases.

In light of what has been mentioned, the research
question is formulated as follows:
What are the challenges facing Algeria in
addressing illegal immigration?

In the same line of thought, different questions can
be provided:

What are the security dimensions of the illegal
immigration in Algeria?

What are the solutions and alternatives to discuss illegal
immigration?

What are the constraints faced by the concerned
authorities to deal with illegal immigration?

This paper addresses the issue through the following
axes:

1- The security dimension of illegal immigration in
Algeria.

2- Suggested solutions for illegal immigration in
Algeria.

3- Challenges in addressing illegal immigration in
Algeria

2. The security dimension of illegal immigration in
Algeria:

The paper tackles in this section, the concept of
illegal immigration, its various causes, its reality in
Algeria, solutions offered by media and its relation to
the security aspect in Algeria.

2.1. The concept of illegal immigration:

Different definition can be provided to illegal
immigration:
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1-Immigration is a social phenomenon known to
man since ancient times, and it is defined as a the
departure of a person from the territory of his country
or the country in which he resides to the territory of
another country with the intention of residing in this
country permanently or temporarily. According to the
United Nations, the concept of immigration means the
displacement of a population from one geographical
area to another, and it is usually accompanied by a
change of residence, even for a limited period ¢« »)
(2018.

2-Tllegal immigration refers to the departure of
people from the territory of the country through illegal
exits and their entry to the territory of another country
in the same way, that is to say the displacement of
individuals from one place to another in a secret
manner in violation of the immigration law as is
internationally recognized in search of a privileged
social, economic, religious or political situation <=l
(2012.. ITllegal immigration is viewed as a global issue,
as it is demonstrated through the statistics and numbers
published by international organizations in charge of in
immigrant affairs. It is found in the countries of the
European Union, the United States of America,
developing countries in Asia such as the Gulf countries
and the Arab Mashreq countries, and in Latin America.
However, it has acquired great importance in the
Mediterranean basin due to the interest of the mass
media in it, as it has become a major bet in the relations
between the two banks, since the Mediterranean center
is one of the main lines of the political, economic and
demographic division in the world. Many illegal
immigrants risk their lives to cross the Mediterranean to
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access to the Canary Islands, Gibraltar, Malta... (Saadi,
2018).

3-The concept of illegal immigration is also
related to clandestine immigration and to the term
“harga” which refers to burning all documents wherea
secret immigrant becomes undocumented, linked to the
term escape in the sense of hiding and taking an
irreversible position. The word “harga” is a common
term among the speech of Algerian youth which is
referred to when young people decide to travel by sea
or sneak into another country along with burning their
papers and documents linking them to their homland .
(2010 Q14108 «xl) In the same context, Saed
Rasheed states: "The term harraga is a designation
given to illegal immigrants from Maghreb and African
regions, which is also used for illegal immigrants from
Asian countries."(2012 ¢xelu)

4-The International Organization for Migration
addresses the phenomenon as the displacement of
individuals violating the rules of source and transit
countries. From the view of the countries of destination,
illegal entry means residence or employment in a
country where the immigrant does not have the legal
documents required to enter this country, while the
European Union considers that the concept of illegal
immigration refers to the illegal entry and stay in the
member states where entry is by land, sea or air,
including airports transit areas, usually with forged
documents or with the help of organized crime
networks of smugglers and traders(2018 ¢« sa) ..Illegal
immigration is a result of the restrictions imposed on
legal immigration towards developed countries and
those with better conditions. The policies pursued by
developed countries, especially European ones, have
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adverse effects, as they have contributed to the growth
of the phenomenon through people who trade in human
beings in order to achieve beneficial gains ¢ wdadll) |
(2010

In addition to the above, illegal immigration
reflects the movement of people from different
countries and regions to other countries (especially
from poor countries to rich countries in general from
politically and securely unstable countries towards
securely, politically and economically stable ones) in an
illegal way, without official documents or with false
identities and visas, by crossing seawater on board
ships and fishing boats, or by entering across land
borders through illegal ports.

2.2. Factors of the emergence of illegal immigration:

The factors which drive illegal immigration are:
- Economic factors:

Many studies in the field of immigration confirm that
the scale of immigration in society varies or is affected
by the fluctuations of the economic system. The search
for livelihood to provide a better life is one of the most
important motives that lead immigrants to leave their
homelands and immigrate to any country where they
find job opportunities to earn a living, especially young
people who suffer from unemployment. Economic and
social crises also cause a decrease in the standard of
living, and thus immigration for work becomes
necessary.

- Demographic factors:

These factors are related to the state’s inability to deal
with the social and economic problems resulting from
demographic growth such as unemployment, housing,
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health, education, etc., especially when the increase in
the population is disproportionate with the available
economic resources, which makes it difficult for the
state to create job opportunities for citizens. Therefore,
the increase in the population becomes one of the most
important factors for immigration in order to search for
work, especially for young people (2014 «ss55)

- Social factors:

Social factors are mainly related to the serious
consequences of the demographic explosion and the
emergence of the problem of unemployment, which is
affecting individuals at all scientific and professional
levels and even those holders of higher degrees, in light
of the inability of the local labor market to provide job
applications, which leads individuals to seek it abroad,
even in difficult working conditions (Ibid).

Moreover, Arab societies live through a number of
social contradictions, and conflicts related to the
societal project of the region, especially at the level of
reconciliation between authenticity and modernity,
specifically young people who live in conflict with the
prevailing social values, which leads many of the
desperate ones to feel alienated within society and seek
to immigrate legally or illegally (2008 <_<%). Many
cases of illegal immigration are not related to
inappropriate social conditions, but rather to search for
a social status and achieve quick earning. 20-19 <)
(2019 s,

- Political factors:

The end of the twentieth century was marked by the
growth of the movement of refugees, individually or
collectively, as a result of wars and civil conflicts in
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many regions of the world. The decline in political
freedoms and the restriction on freedom of expression
in countries, and the resulting effects, are among the
most prominent political factors for illegal immigration .
(2014 <4, »=)The same approach has been adopted by
Muhammad Gharbi, who considers political instability
and wars in the Middle East as one of the main factors
for the increase of illegal immigration, especially after
the events of September 11, 2001, where the
opportunities for Arabs to immigrate to the United
States of America were narrowed and reduced for
security reasons (2014 ¢« =€) .

- Psychological factors:

Psychological factors are one of the most important
factors affecting immigration in general and illegal
immigration in particular. The deeper the emotional
connection to the homeland and the family, the more
difficult it is to make the decision to immigrate, as the
psychological motives appear in the individual’s feeling
of frustration in trying to have better life conditions.
Iman Sharif, enumerates the psychological factors for
illegal immigration as follows:

- The feeling of internal alienation, which may result
from the inability to adapt to the surrounding society,
such as his family or friends.

- Feelings of frustration, social isolation, daydreaming
illusion, irrational thinking, and a love of adventure.

- Poor family and societal affiliation as a result of
inadequate  socialization programs and weak
institutions, most notably the family and school (=l
(2017 « kb 5

In addition to the above, the influence of citizens by
successful people in developed countries is considered
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among the psychological factors why they consider
immigration in order to achieve their dreams and
ambitions, even by using illegal methods.

2.3. The reality of illegal immigration in Algeria:
-Illegal immigration from Algeria to European
countries.

Illegal immigration rates from poor countries to
rich countries have increased in search of stability, job
opportunities, and improving living conditions,
especially after 2011, which witnessed the outbreak of
the events of the so-called Arab Spring.

In Algeria, according to the statistics of the Coast
Guard Command of the Algerian Naval Forces
published on its official website, it was recorded that
3,983 illegal immigrants have been thwarted during
2018, including 287 women and 1,126 minors
(Ministry of National Defence of ALGERIA).These
numbers are considered high compared to those
recorded in 2017. At the level of the Algerian justice,
during the same period, nearly 200 cases were opened
related to the phenomenon of Elharga, as a result of
which 344 people were brought to justice, 24 of them
were convicted of imprisonment for several years,
along with tracking 51 pages on social media that
promote and lure young people into illegal immigration
(2019 & 20-19 «ssv). .In addition to more than
3,000 illegal immigrants who attempted to reach
Europe through the Mediterranean were either killed or
missing since 2009 until the end of 2019. The number
of Algerians arrested across the borders of the
European continent exceeded 14,000 in 2017 and
12,700 in 2018. Deportations to Algeria included half
of the number of detainees. The activity of illegal
immigration of Algerians towards Europe increased
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during the second half of 2019, knowing that European
countries annually deport more than five thousand
Algerian illegal immigrants to Algeria (Salah-Eddine,
2019).

In the period from January to September of 2021,
8,425 Algerian illegal immigrants arrived in Spain
across the western side of the Mediterranean. (the
European Border and Coast Guard Agency Frontex,
2021) According to a report by the European Border
Control Agency, 10,160 people illegally entered
European countries via the western Mediterranean
during 2021, an increase of 16% compared to 2020.
Most of the immigrants on this path are from Algeria,
Morocco and sub-Saharan Africa. (the European
Border and Coast Guard Agency Frontex, 2021).

These published numbers may not reflect the real

number of illegal immigrants, since statistics from
international law organizations indicate that thousands
of people each year succeed to reach Spanish and
Italian shores and are distributed to various European
countries.
It is difficult to provide exact statistics on the real
number of Algerian illegal immigrants arrested in
immigrants’ detention centers in the European Union
countries, since most of them do not declare their
identities to the security authorities.

The International Organization for Migration also
recorded nearly 12,000 illegal immigrants during 2018
and more than 186,000 illegal immigrants who arrived
in Europe in 2017, including Algerians (International
Organisation for Migration, 2018).Algeria was ranked
fifth in the ranking of nationalities most popular with
illegal immigration to Europe. A United Nations study
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showed that 93% of Africans of different nationalities,
who travel to European countries via irregular routes,
will do it again, despite the risks threatening their lives
they often face (United Nations, 2019).

These statistics provided by the departments of the
Algerian Coast Guard Command and National and
Foreign Law Organizations reflect the seriousness of
illegal immigration and its effects on Algerian society
and pose a major challenge for the public authorities to
address.

-Illegal immigration from African countries to
Algeria.

Algeria is currently facing the problem of illegal
immigration of Africans who have taken refuge
because of the war in Mali and Libya and the unstable
conditions in some countries of the African continent.
Algeria has gone from a transit point to a place of
settlement for African illegal immigrants, given several
factors, including(2021 ¢ b (oodlel 2ena 5550 50)

-The geographical location of Algeria, its sharing of
borders with several African countries in the Sahel
region and its proximity to Europe. Immigrants take
advantage of the Mediterranean to cross to the
European continent.

- Improvement of the economic conditions in Algeria
with the beginning of the third millennium and the
launch of the economic recovery program by
authorities, which contributed to the creation of jobs,
with some employers resorting to employing illegal
African immigrants for low salaries, especially in the
sectors of agriculture, construction and public works.

- European countries adopt a strategy of closing borders
to immigration.
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The Algerian Ministry of the Interior has counted
more than 37,000 Nigerians who entered Algeria
illegally and were deported in agreement with the
government of their country in the period from
December 2014 to November 2018. Algerian borders
receive 3,500 immigrants from 24 African countries
weekly, while the Algerian security services at the
southern border annually prevent about 40,000 illegal
immigrants from moving to Europe. A large number of
immigrants who were previously deported returned to
Algeria more than once and were brought to justice. In
a related context, the transportation, accommodation
and health care of illegal immigrants costs the state
treasury huge sums of money, given that the budget
allocated for 2019 to transport and feed African
immigrants who entered Algeria illegally amounted to
100 billion centimes. (2018 ¢« <)

African immigrants enter Algeria illegally
through land routes and through the points where
security guards and control are absent by forging
documents, obtaining official documents illegally or by
using official documents owned by others and
impersonating the identity of the other, especially with
resemblance of facial features of people. In addition to
crossing through means of transportation and in
cooperation with the people of the region who provide
them with assistance, Africans also enter Algeria
illegally through human smuggling networks ¢ »Y) .
(2015
2.4. The security aspect of illegal immigration in

Algeria:

Illegal immigration is no longer based on a group
of individuals moving from one country to another
illegally, but has taken on security dimensions after
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organized crime networks started exploiting it in human
trafficking, as the Algerian security services managed
to dismantle dozens of dangerous networks specialized
in smuggling humans secretly to FEurope. Illegal
immigration has become exploited by several parties,
including entire countries and global mafia networks
that traffic in human beings and achieve financial
profits of more than 12 billion Euros annually. s <)
(2018 <5

In Algeria, about 11,000 illegal African
immigrants, including women and children, were
registered begging in Algeria for the benefit of Nigerian
criminal networks, which were exploiting these funds
for criminal purposes such as purchasing weapons. In
this context, human rights organizations warn of the
growing of human trafficking, which has become
generating funds comparable to drug trade according to
the Algerian League for the Defense of Human Rights,
as smugglers earn about 6 billion and 800 million
dollars annually and about 60 thousand dollars per
week across the Mediterranean. Illegal immigration
ticket is estimated at a price between 1000 to 10
thousand US dollars, and the numbers vary according
to the sending country of immigrants (Salah-Eddine,
2019).

Since this issue became related to terrorist groups
that threaten regional and global security and in
Algeria, in-depth investigations have been opened
regarding the networks of organizing and smuggling
illegal immigrants across the Mediterranean.
Furthermore, the effects of illegal immigration continue
to create what is known as organized crime, which
threatens national security and even the national and
global economy through the growing of money
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laundering used by human smuggling groups «Ja\)
(2006.

Illegal immigration hasalso led to the spread of
recruitment offices abroad, which lure those wishing to
travel, where temporary offices are established for the
purpose of collecting sums of money from the victims.
Immigrants intend to create problems for the purpose of
adjusting their living conditions. Which makes it
difficult for security services, in many times, to detect
crimes committed by illegal immigrants who join
criminal gangs that use modern methods to carry out
their operations (2019 ¢ &) cla 5 Jeleu)) |

On the background of this reality, Algeria called
for the inclusion of the security and development
dimensions to face immigration in the Mediterranean
region, given that the region faces a phenomenon that is
essentially a humanitarian issue and requires a
comprehensive approach that takes into account the
inclusion of security dimensions to address criminal
networks linked to human trafficking (echoroukonline,
2018).0n the other hand, some specialists in the pursuit
of the phenomenon are of the view that awareness-
raising work must be carried out in order to eliminate
dreams sellers for youth by terrorist gangs for profit
and benefit only(2018 ¢ camil®),

Thus, illegal immigration remains one of the most
significant issues in the world as it represents an
intractable threat and a security challenge for both
sending and receiving countries of illegal immigrants.
2.5. Media perspective of illegal immigration in
Algeria:

The media coverage of illegal immigration in
Algeria differs from the media treatment of traditional
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media, such as written newspapers, television and
radio, to social media networks, which have contributed
to the creation of a new type of media, called citizen
journalism, which is now practiced by immigrants
themselves. The treatment angle is usually inclined to
the media's security perspective for different
considerations.

-The media's treatment of illegal immigration in
Algeria:

The role of the media is not only limited to the
transmission of news, but has become one of the tools
of social change as well, as media treatment can draw
the attention of the public towards the issues,
phenomena and fundamental problems affecting
society. Given the multiplicity, diversity and
complexity of crises in societies, including illegal
immigration, the importance of the various media is
highlighted in terms of their role and contribution to
aggravating or solving them, especially in the face of
the increasing problems and phenomena that society
suffers from. The media plays an important educational
role in creating awareness about illegal immigration
through news, explanation, interpretation and analysis.
(2014 ¢« L 5 pedlall)

Illegal immigration receives attention from the
media, which is demonstrated by the size of the space
reserved by written newspapers, radio and television
programs that discuss the phenomenon from different
sides, in terms of causes, motives, effects and
implications, while highlighting its different dimensions.

The media use various journalistic arts in
addressing Illegal immigration, including investigative
news, reportage, commentary, and opinion articles, as
well as television programs and radio broadcasts based
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on audio and video material in covering the
phenomenon. Furthermore, the media treatment of
illegal immigration is not limited to an awareness-
raising role only, but goes beyond playing a security
role in the case and it is often addressed through the
side of illegality. Abdel Wahab Al-Rami states "there is
confusion in the media discourse about illegal
immigration as it is not based on evident references.
The discourse focuses on illegality" (2005 ¢«</_\).

The security perspective prevails in the media
treatment of the issue of illegal immigration in Algeria
due to relying on security sources, statements of official
authorities in Algeria and records of judicial authorities
such as courts etc., especially in terms of surveillance
and raiding operations carried out by the coast guards
services of the Ministry of National Defense. This latter
constantly publishes data about the outcome of its
activities, including countering illegal immigration. In
many cases, media helps the security services to arrest
candidates for illegal immigration or to thwart the
attempt to immigrate offshore, when it spreads news
about illegal immigration by groups of people based on
information provided by their families to journalists or
eyewitnesses, although most of them refuse to reveal
their identities (AZOUAOU, 2020) , this news is thus a
source for security services to take actions. Therefore,
the role of the media is highlighted as an informant in
the process of combating illegal immigration by
security authorities.

The media often use the discourse of tragedy,
which enshrines a negative public sense of the
aggravation of illegal immigration in society, such as
"harragas", "death boats" and "youth's journey towards
the unknown" and other vocabulary included in the
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discourses of the Algerian media towards illegal
immigration. While the Western media uses illegal
immigrant as a pretext to perpetuate the idea of human
invasion from the south, linking illegal immigration
with terrorism (', 2005).

The media's treatment of illegal immigration and
prioritizing the security perspective has drawn a range
of critics from researchers and scholars of the
phenomenon. Especially since many points related to
illegal immigration such as motives and factors for
immigration, must be made public, are they related to
leaving because of poverty or for the sake of quick
enrichment? Or with the aim of searching for an
atmosphere of freedom and democracy?, this is one of
the manifestations of the imbalance in the media’s
dealing with illegal immigration, where Salah Ghazi
Ismail Haji refers in his study to the absence of
comprehensiveness, the limitation of press coverage to
the security point of view, and sustainment with what is
reported by news agencies and data without conducting
journalistic works on the phenomenon. Moreover, the
media coverage is dominated by the dramatic
dimensions of the adventures of immigrants and their
drowning at sea, without addressing the hidden
dimensions, such as the role of human trafficking
networks that exploit the dreams and illusions of young
people about life in Europe. The media coverage of
illegal immigration must include the following:

- Highlighting the reasons and motives along with their
refutation.

- Reviewing the risks faced by immigrants, which
young people often underestimate.

92



- Presenting alternatives and the opportunity available
to improve the living standards and enhance the spirit
of national belonging among young people.

- Presenting successful experiences of young people
who have been able to achieve success inside and
outside the country in legitimate ways (2018 «al).

Thus, it is concluded that the media perspective of
media in Algeria on illegal immigration from a security
point of view remains inadequate as it is tackled as an
issue and dealt with only from the side of illegality.
while the media treatment of illegal immigration
requires a well-developed balanced discourse
characterized by comprehensiveness, openness and
diversity that seeks an explanation of the ambiguity
surrounding the phenomenon in Algeria, especially
what should be done towards immigrants, and their
involvement in the media debate about the
phenomenon and the policies of addressing it by the
competent authorities.

-Social media networks and illegal immigration in
Algeria:

Social media is currently an important source of
information for many people, especially those who
want to immigrate legally or illegally. There are many
websites and social media pages that incite immigration
and attract young people to do it. Facebook pages are
created where images and videos are posted showing
immigrants on the Mediterranean, or near the European
coasts, and photos of young people who have
immigrated illegally and went missing.

According to the trackers of this matter, there are
hundreds of pages on the internet, especially Facebook,
publicly inciting illegal immigration, with prices up to
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10,000 euros, but the lowest price is the most dangerous.
Europol data estimated that 90 percent of immigrants
passed through a criminal network to achieve their goal,
facilitated by social media networks. A study by the
European Centre for Combating the Smuggling of
Immigrants published in September 2016 proved that
social media networks have become increasingly used in
recent years for illegal immigration, helping immigrants
to gather, create a strong dynamism at the borders, and
increase the ability of smugglers to diversify their
immigration routes in order to face the security measures
taken. Mohamed Laagab believes that social networks
play a dangerous role in encouraging illegal immigration
in Algeria, as they are characterized by a set of
characteristics, including:

-The number of its users exceeds the number of
traditional media users. More than half of the world's
population has an account on Facebook , more than 20
million in Algeria and more than 22 million Internet
users however, the best newspaper prints 100,000
copies and the best channel is followed by a few
thousand viewers.

- Social media networks have strengthened citizens'
freedom where the dissemination of information has
become easier, in unlimited space, various languages
and in fixed and animated images, as it has become
easier and faster to receive, at a minimum cost. This
means that content in these sites is generated and
created by users.

-The social media network has strengthened global
communication, as users of these networks are able to
communicate globally at low cost.

-These networks have enhanced the interaction feature:
In other words, providing immediate direct or indirect
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interaction between millions of users, which is not
provided by any traditional media.
-Enhanced adaptation: that is, modifying information
and data in social media networks upon demand,
desires, or latest news, which is not available for
traditional media.
-Some applications have enabled visual, written and
audio communication on a global level for free, such as
WhatsApp and Viber applications.
-Social networks facilitate the reproduction and
dissemination of content on a wide scale, as many users
do not have the qualifications to evaluate the content: is
it true, false, propaganda, incitement, rumor, etc...
-Monitoring cyberspace has become difficult for
governments, as every surveillance  exposes
governments to the pressure of global civil society.
}B)M\Bﬁ%wmggcw.;ﬁ” dual gl S 50 cg_alszj)
(2019 sl 20-19 e il

A study published by the Institute for Security
Studies on the role of social media in Africa in facilitating
illegal immigration, in terms of providing information
about the immigration process, showed an increase in the
number of Moroccan, Algerian, Tunisian and Libyan
illegal immigrants more than ever since 2011. Officials on
both sides of the Mediterranean usually analyze this
phenomenon by looking into the internal factors that drive
these individuals to make immigration decisions or the
factors that help and facilitate the process. This approach
lacks an essential element in analyzing and addressing the
phenomenon: that illegal immigration by Maghrebians is
a widespread phenomenon where the whole region is
involved, driven by a social media system that drives and
encourages dreams of immigration and provides detailed
instructions on how to achieve them.
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New social media networks have replaced
traditional media as the primary source of information
for many in the region, especially young people. These
posts also cover strategies on how to regulate a person's
legal status or at least how to avoid deportation upon
arrival in a European country. In the comment sections
on the videos, information becomes more specific: as
we find the phone numbers of smugglers and the exact
dates, times and locations of groups planning to cross.
This information is generally unfiltered, uncensored,
and is constantly updated and corrected. The content
initially targets specific national audiences, with titles
indicating the speaker's nationality. However, the
conversation in the comments section confirms that the
viewers of the videos are from all over the Maghreb
region. (HERBERT & GHOULIDI, 2019) .

Thus, social media maintains integrated networks,
which arrange, promote, incite and invest in illegal
immigration, relying on its high incomes and consistent
demand(2012 <& _jsll)

Social media provide immigrants with the
opportunity to meet new people and establish new
relationships that facilitate the development of the
concept, methods and stages of immigration and create
awareness among Algerian immigrant youth about the
rights of immigrants and refugees in Europe. Social
media platforms have become a propaganda platform
for illegal immigration. Immigrants have also become
involved in citizen journalism through Facebook by
disseminating various journalistic content, which
conveys news and diaries of illegal immigrants in
European countries or the receiving country in general
in addition to announcements of illegal immigration.
These publications also document their boat trip and
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their moments of arrival on the European coast. Hence,
the role of social media networks in promoting
immigration among young people is highlighted.

Despite the role of social media networks in legal
immigration, it cannot be considered as the main cause
for illegal immigration, but rather a helpful and
facilitating element. Despite the government control
over cyberspace, it will not eliminate illegal
immigration, but may contribute to reducing it. Social
media networks can be exploited to combat the illegal
immigration through # =lia¥) dual sill ClSod ) 50 claad)
(2019 il 20-19 e il ye 5 yael) 5 jalls i

-Reaching out to people who intend or wish to
immigrate by the same means that smugglers use,
namely social media networks.

-combating smuggling network sites: by targeting their
accounts, or reporting their accounts to companies such
as Facebook or YouTube as unwanted accounts, such
as terrorist sites.

-Employing an army of distinguished wusers in
networking to limit the use of these networks in
smuggling. Even if necessary, employ electronic flies.
-Spreading social awareness through these networks by
targeting young people, parents and others, through
seminars, photo exhibitions, mosques, media,
universities, schools, and even the streets.

-Emphasis on spreading bad news - which is the truth -
related to illegal immigrants (the tragic end: death,
imprisonment, job servitude, homelessness in the
receiving countries, exploitation by other terrorist
groups.

- Exposing the truth about smugglers: deceit, fraud,
worn-out boats, and unsuitable life jackets.
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Thus, social media sites remain closely related to
illegal immigration, especially Facebook, which is
widely exploited in the case. After complaints were
submitted to the administration of this site, many pages
and accounts that incite and encourage illegal
immigration were closed, however smugglers open new
pages. The same is applied for other sites, as the
censorship process that may be imposed on these sites
may conflict with the principles of freedom of
expression and publication in this space, which makes
the matter more difficult, especially since illegal
immigration is a profitable business, as it generates
exorbitant amounts of money annually estimated at
billions of dollars.

3. Suggested solutions for illegal immigration in
Algeria.

The effects of illegal immigration have led Algeria
to take a series of approaches to address the
phenomenon, primarily the security and economic
approach.

3.1. Security solutions:

In view of the vastness of the area of Algeria and
the length of the land and sea borders, Algeria has
strengthened the security control of its borders through
various security services and forces, including the
following(2010 ¢« S X) :

-Coastguards forces:

An affiliated department to the Ministry of National
Defense that is mainly responsible for guarding and
protecting the Algerian beaches from all attempts of
maritime smuggling. Where it intervenes and thwarts
all attempts to smuggle people and goods and ensures
the guarding of foreign ships, as it has thwarted several
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illegal immigration attempts and contributed to saving
many people and recovering many bodies from the sea.

-Border police services:

It plays an important role in monitoring the Algerian
land, sea and air borders. It ensures the application of
administrative and legal procedures regulating the entry
and exit of people and property across the border. It is
charged with monitoring the movement of people and
goods across the border and combating social ills such
as illegal immigration, drugs and smuggling, in
addition to ensuring the guarding of ports, airports and
railways.

3.2. Legal solutions:

Algeria has adopted legislation and laws
criminalizing illegal immigration and tightening
penalties for perpetrators, mainly (Law No. 09-01) on
the amendment of the Penal Code dated on February
25™ 2009 through the text of Article 175 bis 01, under
the title of crimes committed against laws and
regulations related to leaving the national territory. This
article stipulates a penalty of imprisonment from two to
six months and a fine of twenty thousand Algerian
dinars to sixty thousand Algerian dinars, or one of these
two penalties, every Algerian or foreign resident who
leaves the national territory illegally, while passing a
land, sea or air border center, by impersonating another
identity or by using forged documents or any other
fraudulent means to evade the submission of the
necessary official documents or from carrying out the
procedures required by the laws and regulations in
force. This penalty shall be applied to every person who
leaves the national territory through ports or places
other than border posts (2009 ¢dsan )l 33 jall)
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The issuance of this law is considered by some
legal specialists as the beginning of a legal treatment of
illegal immigration in Algeria, as the Algerian
legislator has criminalized the illegal departure from
the national territory, regardless of the method used
whether by land, sea or air, and whatever fraudulent
means used ,falsification of official documents or non-
compliance with the procedures required by laws and
regulations. In this context, the Algerian legislator has
placed the act of illegal immigration in the ranks of
misdemeanors (2011 «Jisba) |

However, this legal treatment may contradict with
the Universal Declaration of Human Rights, which
stipulates the freedom of the individual to leave any
country, including his own.

3.3. Economic solutions:

Algeria has taken a number of measures to combat
illegal immigration several years ago, in an attempt to
address the concerns of young people by creating
several mechanisms for the integration of young
people, including employment agencies: (National
Youth Employment Support Agency - National
unemployment Insurance Fund - National Micro-Credit
Management Agency - National Employment Agency,
Assisted  Employment  Contracts):  which  are
mechanisms specifically developed to help young
people enter the world of work and thus improve their
social and economic status so that they do not resort to
illegal immigration. However, despite the progress
achieved by these agencies since their establishment,
they still suffer from many deficiencies and can
occasionally provide permanent jobs «0s Al 5 siue)
(2019 2l 20-19.
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Since these agencies are funded by the state, they
lack an economic dimension. There are also young
people who have benefited from employment agencies
on the list of illegal immigrants and other young people
who have benefited from bank loans to establish their
institutions, but failed in the field of business, and
therefore were unable to pay their bank debts, so they
sold everything and took the path of illegal
immigration. Therefore, some experts and observers of
this issue believe that the various mechanisms of youth
employment should be integrated into one mechanism,
with the necessity to activate them properly-19 <)
(2019 & 20.

3.4. Awareness-raising and sensitization:

Given the recorded numbers related to the victims
of illegal immigration, the Algerian government has
resorted to mosques to warn about it, raise awareness of
its dangers, and prohibit it due to its risks. While
sensitization work remains minimal through the
Algerian media and is limited to occasions or when
successive cases of immigration attempts by young
people are recorded. Which is dominated by official
authorities and absent from other parties that are
considered active in society such as representatives of
civil society, political and associative activists, and this
is due to the absence of a clear communication strategy
on the part of the state towards illegal immigration.
(Marwane, 2019).

4. Challenges in addressing illegal immigration in
Algeria:
Many experts and scholars of the phenomenon
unanimously agree that addressing illegal immigration
is through achieving real social and economic
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integration for young people, which is associated with a
good listening to their concerns using a realistic
discourse in line with their aspirations. However, there
are several challenges facing Algeria to address illegal
immigration, including:

4.1. The challenge of the media's treatment of illegal
immigration by social media networks

The media's treatment of illegal immigration,
which highlights the dangers of the phenomenon and
the importance of addressing it through State agencies,
is one of the greatest challenges facing the Algerian
State. This is the approach adopted by Mohamed
Laakab, who considered that illegal immigration, which
has existed for years in Algeria, has been exacerbated
by the use of technology such as smartphones and
social media.

He emphasized that social media networks used by
smugglers have contributed to the widespread of this
phenomenon in Algeria, especially through the (Viber)
and (Messenger) applications Jdwal sill culSal g0 «lial)
il 20-19 el e 5, el 3oall alii (G elainY)
(2019

In the context, the Algerian Ministry of the Interior
stated that the complexity of illegal immigration is due
to its widespread circulation by social media networks
and its inappropriate handling by the media in some
cases, to such an extent that its discourse on the

phenomenon became synonymous with despair 3,!)5) .
(2019 i 3l 2glalall

The challenge is to offer a suggestion on how to
produce an appropriate media speech to discuss and
address the phenomenon and to be able to confront
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what the Western media is spreading about illegal
immigration.

4.2. The security challenge:

Illegal immigration affects security in Algeria at
various levels. It affects the security of individuals and
economic security, and also affects the security of
society due to the spread of crime and drugs along with
the association of this phenomenon to immigrants
smuggling networks and organized crimes. These
effects form security challenges to the Algerian public
authorities, which seeks to use various mechanisms and
means to prevent them, since various international and
regional organizations agree on the relationship of
illegal immigration to terrorism and human trafficking
organizations, which constitutes a security challenge in
addressing them(2016 <3 )5) .

4.3. The challenge of the decentralization of
economic decisions to local communities.

The ability to decentralize economic decisions in
order to allow local communities to adequately respond
to the aspirations of young people is among the
challenges in addressing illegal immigration in Algeria.
Especially since there are people among the harragas
who work and with a good financial and professional
situation, given that social and economic problems are
not the only motive for illegal immigration. This
requires the ability of officials at the local level to take
the necessary decisions and measures to take care of the
youth and provide them with all the conditions for the
realization of their projects.
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4.4. Geographical challenge:

Algeria faces several problems that impede the
achievement of the objectives set for addressing illegal
immigration, including the extension of the 1200 km
coastline and the difficulty of its features, which
requires the recruitment of massive means of security
coverage, in addition to land borders.

4.5. The Challenge of Civil Society Participation:

The real success in combating illegal immigration
can only be achieved through concerted efforts of all
official actors (the state and its institutions) and non-
official actors (civil society and political parties) of
various orientations (2019 %4812 ¢ 5 sale 5 ulha) |

The challenge is manifested in the extent of the
ability to prevent and raise societal awareness of the
dangers of illegal immigration.

5.Conclusion:

In conclusion, given the statistics and figures on
the number of illegal immigrants in Algeria, illegal
immigration has two forms in Algeria: immigration
from Algeria to Europe and from Africa to Algeria.
Base on the analytical study, several types of
immigrants and different reasons for immigration are
observed.

Many people immigrate based on illusions
marketed through the media and social media networks,
which calls for psychologists and sociologists to
develop a well-defined strategy to uncover the real
causes of illegal immigration while listening to young
people, knowing their living and family conditions and
the main problems they face in order to see what these
young people think and how they view illegal
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immigration, with the aim of developing realistic and
concrete solutions that will convince them to retreat and
refrain from illegal immigration.

Algeria's public authorities must review their
adopted policies and approaches to combating illegal
immigration, especially those that have proved
ineffective; in particular the legal treatment since those
who risk their lives in the course of illegal immigration
cannot be deterred by imprisonment and a penalty. In
addition to involving all actors in the field in order to
draw a comprehensive strategy to reduce illegal
immigration, which has become an international issue
with negative implications at various levels and with
security dimensions that necessitate addressing through
the use of approaches which enables the overcome of
the existing challenges in reality.
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Abstract:

The present paper addresses the problematic
contention among practitioners of Contrastive Rhetoric
Theory as they strive to reach a universal rhetoric to
ensure an effective intercultural communication. In the
last sixty years, opponents and proponents of the theory
engaged in a heated argument over the notion of
"Culture” as the main variable in this subfield of
linguistic  studies. This methodological article
thoroughly analyzes the source of antagonism among
practitioners and alternatively advances a rather
scientific method that takes "Reason" as the main
independent variable instead of "Culture”. This study
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reveals that culture is such a vague concept that causes
severe disagreement, while reason is rather a static and
unequivocal constituent which itself intrinsic to
Culture. The following review article takes Arab
cultural group as its showcase to explain the urge to
move from culture to reason in contrastive rhetoric
studies.
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1. Introduction:

The observer of scientific history notices that
science evolves progressively, advancing from a prior
mosaic of accepted theories to the next. No accepted
theory stood up intact against the jostling stride of time.
Now, the philosopher of scientific theory observes that
any subsequent theory (or mosaic of theories) prevails
over its antecedents, by providing more accurate
accounts of the natural and/or social phenomena under
investigation (Barseghyan, 2015). If history of science
demonstrates that we are moving forward to understand
the world around us, philosophy of science indicates
that we are getting closer to unveil the truths about our
experience as human beings in this world. Not so far
from this view, the theory of Contrastive Rhetoric (CR),
as the main concern of this review paper, has undergone
the same odyssey as most language theories. Promoters
of this theory had in their minds the sole purpose of
achieving effective communication across cultures in a
world where English is highly used in academic sphere
and scientific composition. It started as a doctrine in
cultural and language studies known as Cultural
Relativism, whose proponents claim that individuals of
a given cultural group share similar worldview different
from members of other groups. Despite severe criticism
this doctrine received, American anthropologists took
the rather arguable view a step further to claim that not
only each cultural group has exclusive framework
through which its members perceive the world around
them, but the language spoken by each group
determines that framework underpinnings (Connor et
al., 2008).
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The synthesis of these two doctrines, cultural
relativism and language determination, resulted in the
in-famous Sapir-Whorf hypothesis. Recently, the
deterministic prospect to culture has been severely
criticized and heavily accused of being “racist” and
even “inhuman” (Atkinson, 2004) and the hypothesis
was thence rejected. Nonetheless, the hypothesis held
the seed for another theory in SLA, when Kaplan, a
second language professor, noticed that his students,
coming from different cultures, adopt different
rhetorical structures as they compose in his English
classes. He discussed his findings in a seminal paper
that launched later a whole field of study in applied
linguistics, referred to as Contrastive Rhetoric (Kaplan,
1966). As the nature of scientific inquiry is based on
falsifiability, Kaplan’s theory could not resist the
spinning wheel of scientific progress, and received
itself strong antagonism (Atkinson, 2004; Kubota &
Lehner, 2004; Matsuda, 1997). In the present review, |
consider the arguments promoted by the competing
parties over the theory of CR, proponents and
opponents, and provide alternative methodology to CR
studies to remedy the shortcomings highlighted by CR
opponents.

Before 1 draw attention to the shortcomings
exposed by CR opponents, I would like to discuss
briefly the theory of CR from a neutral (almost
historical) point of view. As a subfield in applied
linguistics, the study of CR emerged roughly in the
second half of the twentieth century with the seminal
work of Robert Kaplan (1966), where he analyzed
around 700 essays written by students from different
cultural backgrounds —an intercultural context where
effective communication is key to the success of his
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pedagogical experiment. The results of his extended
analysis revealed astonishing variance in what he
referred to as thought patterns which intervenes with
potential communication. Discussion of this variance in
relation to the students’ cultures indicated concurrence
of specific structural patterns in the students’ essays
coming from the same cultural group. Following this
astonishing discovery, the author divided his
students/participants into four cultural groups (Arabs,
Oriental, Romance and Russian) and assigned a
distinctive blueprint for each group by literally drawing
“schematic doodles” for every rhetorical (or thought)
pattern for that matter. Hereafter, his work has received
severe criticism from two competing sides regarding
culture —those who promote intercultural universality
above antagonism among different social, religious or
political communities, or those who celebrate cultural
uniqueness, politically call for tolerance among these
communities, and hence keep them relatively distant.
Nevertheless, the author has indeed established a new
field of study known as Contrastive Rhetoric, in which
language analysts and applied linguists have been
investigating the different rhetorical structures identical
to certain cultural groups and adopting the results of
their investigation in pedagogical contexts, mainly in
second language teaching, for the purpose of achieving
effective intercultural communication.

The ultimate goal from reviewing the theory of
CR in the present paper is to bring about eventual
reconciliation to theoretical inconsistencies caused by
this antagonistic approach to the correlation between
culture and rhetoric. Thence the design of this review
falls somewhere in between Theoretical and
Methodological articles (American Psychological
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Association, 2020). As most theoretical researches, the
present paper traces the evolution of CR theory since its
emergence in the 1960s (Kaplan, 1966) until recent
works in the field (Connor, 1996; Connor et al., 2008).
For its methodological rigor, the present review
ultimately aims to refine the central construct of CR
theory —culture, which caused spilling of much ink so
far, by replacing it with a constituent construct far more
scholastic and scientifically manageable —reasoning.
The focus, however, in this paper is narrowed to
address only Arab cultural group as opposed to the four
groups Kaplan discussed in his paper. Hence, a
thorough discussion of Arab Reason is sought to be
enlightening for the purpose this paper.

2. Setting a working terminology

Part of the antagonism aroused by Kaplan’s work
lies specifically in how practitioners, proponents and
opponents, approached the problem itself due to the
contentious terminology adopted by them. Dealing with
such vague notions as contrastive study, rhetoric, and
culture entails a prior contextualization or rather
restriction of such loose concepts in order to arrive at
an agreement upon a practical terminology used in this
field of study. The term contrastive may convey a sense
usually found in contrastive analysis or even error
analysis known to most applied linguists. However, the
subfield we are about to dive in shall not foreground
some divergence in second language performance, such
as grammatical lapses or violation of structural
conventions that require an appropriate remedy in order
to achieve a close-to-native use of the target language.
CR as its most recent version does not imply a
dichotomy of normative versus peculiar use of
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language at the micro level, nor the notion of
paradigmatic rhetorical structures strictly applicable to
English that ESL learners need to abide to in order to
achieve accuracy at the macro level (as opposed to the
original design employed by Kaplan). While
contrastive studies often adopt top-down inquiries to
check the applicability of language theories in second
language classroom, CR practitioners follow a purely
inductive method, by analyzing already existent text
corpora then subsequently achieving universal grounds
for intercultural communication. Some prominent
practitioners in the field (Connor et al., 2008) even
chose to substitute the term contrastive with
intercultural  (Intercultural ~Rhetoric instead of
Contrastive Rhetoric) to avoid confusion with other
practices in language studies.

Similarly, rhetoric as a term has been used, at least
in western civilization, for more than two millennia,
attaching too many conceptualizations to the term.
Moreover, practitioners in neighboring disciplines have
used the term rhetoric differently, hence broadening the
connotation scope of the word even more. Any attempt
here to satisfy the reader with a quick and simpler
definition of rhetoric would be misleading. However,
from one of the earliest and most used definitions of
rhetoric, we might arrive at an understanding of the
term as used in this research. Aristotle, the founder of
the study of rhetoric, defines the term as the ability to
“see the available means of persuasion” (Aristotle,
2007, p. 36). Rhetoric, according to this concise
definition, is not persuasion as a function, but rather a
social and linguistic competence that allows
interlocutors to decide on the appropriate sequence of
utterances to achieve adherence of the audience. As far
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as the present study is concerned, the analyst needs to
focus, not on the purpose of rhetoric as a social action —
persuasion, but rather on the complex set of
epistemological choices interlocutors make to construct
their arguments. Due to the complexity of human
reasoning, these choices vary from as narrow a level as
choices of single words, to broader levels as structural
sequences. Regardless to the contentious definitions of
rhetoric, the present paper adopts this single complying
conception as its working definition of rhetoric.

The most crucial and equally arguable construct in
the discussion of CR is culture. Being so vague to
determine, most opponents (Kubota; 1999, 2001;
Matsuda; 2001; Scollon 1997; Spack 1997; Zamel
1997) and sometimes even proponents (Connor, 2002;
Connor et al.,, 2008) of CR addressed the notion of
culture since Kaplan’s paper appeared. According to
these criticisms, pioneering investigations in CR relied
heavily on Sapir-Wharf theory of linguistic relativity in
its strong version that asserts the dominance of
language over thought. They also claim that initiatives
in the subfield adopted a less scientific approach to
culture, by addressing the temperament of a given
culture and then intuitionally relate it to writings by
students from that culture (Leki, 1991). This approach
to culture is often considered more of an intuitive
endeavor to account for variance among writing
structures rather than a scientific approach to culture.
The notion of ethnocentric perspective to cultures, as
Anglophone culture at the center while other cultural
groups patterned around, had been equally rejected as
being too essential and static. Formerly, the essential
perspective to culture identified Anglophone rhetorical
structure as a linear and straightforward chain of
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reasoning, and represented reasoning in other cultural
groups in fixed patterns, like circles (Korean and
Chinese for instance) and parallel constructs (Arab
culture). Practitioners in the field argued that such a
view which takes culture and rhetoric as simple shapes
and patterns is static and represents mere popular
stereotypes about other cultures, while cultures as other
social phenomena is very complex and constantly
changing due to interactions with other constructs.
Opponents of CR see that CR early initiatives perceived
culture as a mere temperament and approached it in an
essential, static and ethnocentric perspective.

The elusive conceptualization of as a vague notion
as culture led language analysts to reconsider earlier
version of CR and to rely on more scientific findings
from neighboring disciplines, mainly discourse
analysis, anthropology and philosophy. New directions
in the subfield shifted from the comparative approach
between rhetorical structures of different cultures,
English being at the center and other cultural groups as
marginal; toward a descriptive approach that focuses
on the reciprocal relation between culture and rhetoric
and on explaining the correlation between these
constructs. However, the tsunami provoked by
poststructuralist claims about human complexity roared
over essentialist conceptualization of culture and other
social phenomena. Hence, contrastive analysts applied
new and rather more dynamic perceptions of culture in
language analysis, leading to more controversy among
CR practitioners about the notion of culture. In his
comments on recent publications in CR, Atkinson
(2004), for instance, declares that culture, mainly in its
deterministic utilization, has become the most
contentious concept in the second half of the 20™

123



century. Unfortunately, contrastive analysts, myself
included, cannot conduct research without adopting this
deterministic approach to culture; otherwise, their work
would be pseudo- or even non-scientific.

The necessity to circumvent such a dilemma in CR
studies entails the substitution of culture as a crucial
construct in the field by another construct equally
important and simultaneously yields to systematic
approach. In previous investigations, I sought to adopt
this new perspective about culture in CR (Lebiar,
2017). Nevertheless, the correlation between culture
and language seemed to be deeper and more complex
than I assumed. Texts analysis revealed the existence of
several rhetorical traits, which are subtly present in
Arab thought regardless to time and place. This drew
me to the hypothesis about the existence of ahistorical
components in Arab culture responsible of shaping
rhetorical structures and grammar choices as Arab
individuals engage in any intellectual activity directed
to communicate with individuals from different
cultures. This observation confirms the existence of a
static component compulsory enough to determine
thought patterns and rhetorical structures adopted by
individuals living in this large part of the world (Middle
East and North Africa) and in this long period of human
history (about a millennia). Moreover, Arab nations, or
the so-called Arab world, experience grave cultural
stagnation on many intellectual levels; so grave it
becomes self-evident; so grave any intellect with
enough common sense would address this problematic.

Hence, Arab intellectuals are required more than
ever to engage in a critical inquiry about their cultural
heritage, applying purely scientific methods and
techniques away from any controversial components
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such as culture. What is, then, this alternative construct
that transcends historical and social confines in a large
and diverse region as the Arab World, and
simultaneously allows a scientific scrutiny of its
significance in academic context where intercultural
communication became de rigueur for students and
researchers?

3. Arab Reason

A journey within the realms of such a vibrant
sphere could not be achieved without reference to the
foremost genuine project aiming to establish an
epistemological Critic of Arab Reason conducted by
Mohamed Abed Al-Jabri (Al-Jabri, 2009/2011). As a
professor in the department of philosophy of science,
Al-Jabri investigates the formation and structure of
Arab Reason in a large-scale treatise of four volumes.

Adopting a purely epistemological approach, the
author argues that Arab Reason, formed in the Era of
Codification about a century after the foundation of
Islamic civilization (8" century A.D.), is based on a set
of fundamentals that have been always present in Arab
culture from the pre-Islamic era up until the present
time. These fundamentals, drawn from the author’s
systematic analysis of the history of scholastic
production, remain an active dynamo underlying
scientific enterprise in Arab culture, regardless of time
and space variance.

Like “culture,” “reason” as a term could be
confusing due its variant usage in different disciplines
and schools of thought, but in this study, it is restricted
to one specific definition that highlights the present
problem. Borrowing from Lalande’s distinction
between constituent and constituted reason, Al-Jabri
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(2009/2011) argues that “Arab Reason,” as the subject
matter of this study, stems from combining the two
notions of reason together. On the one hand, constituent
reason is “the faculty whereby every human being can
extract necessary and universal principles from the
awareness of relations between things” (p. 8). It could
be perceived as the universal cognitive activity that
allows individuals, as thinking beings, to formulate
theories and concepts about reality around them. On the
other hand, constituted reason is “the sum of principles
and rules that we rely upon in our inferences” (p. 8).

The latter notion of reason differs, either slightly or
considerably, from one individual to another depending
on cultural and historical contexts. In the discourse of
Arab civilization, as any other civilization, one reason
is producing the other in a continuous and interwoven
correlation. In other words, constituted reason, that is
the cognitive conventions founded in a given culture,
shapes the constituent reason of individuals from that
same culture; and the cognitive faculty of individuals —
constituent reason, produces the set of theories and
ideas creating a system of conventions for their culture.

Under the light of these insights, a working
definition of Arab Reason that serves the objectives of
this research is the set of philosophical underpinnings
established by the sum of cognitive experiences in
Arab-Islamic civilization since the Era of Codification
and  simultaneously underlying any intellectual
production of individuals from this sociohistorical
sphere.

Moving from “culture” to “reason” in CR studies
sounds too ambitious and over-confidant, mainly as I
invite practitioners to substitute one basic premise in
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the study of CR. However, in the following I shall
argue in favor of the necessity of this theoretical
adjustment. Following a working definition of Arab
Reason, practitioners now approach this specific
component of Arab culture from a scientific
perspective. Al-Jabri, for instance, identified the main
epistemological fundamentals perceiving the formation
and evolution of “Arab Reason” from an academic
point of view, focusing on seminal treatises written by
highly authoritative figures in the Arab-Islamic
civilization, such as Al-Farahidi, Al-Shafi’i, Al-Kindi
and Al-Farabi along with many others. He asserts that
Arab Reason is formed and shaped by such “scholastic”
works and figures. Similarly, the following paper urges
analysts to focus on the same “scholastic” method to
analyze traits of reason in rhetorical and textual
structures rather than inferring cultural schemes. By the
same token, and thorough inquiry in the realm of Arab
Reason must start from the Era of Codification
although the dawn of Arab-Islamic civilization is
marked way before this era. The lack of scholastic
recordings before the Era of Codification in earlier
periods makes it impossible to undertake a scientific
investigation into Arab culture.

I shall also argue that any attempt to reveal subtle
and prevailing correlation between cultural components
and epistemic activity requires addressing ‘“scholastic”
materials, as Al-Jabri (2009/2011) defends this stance
in his treaties on Arab Reason:

The ‘Arab reason’ can be viewed as a prevailing
reason over the foundation of the totality of the
principles and norms establishing knowledge in
Arab culture. In such a situation, it is most
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likely to initiate an objective scientific analysis
of these principles and norms which, at the same
time, are the basics of knowledge, or its
systems, in Arab culture. (pp. 9-10)

Again, the argument here relies on the necessity of
establishing a pure scientific analysis of variables,
mainly the cultural component responsible of shaping
intellectual activity in Arab culture. Reason as defined
above, according to the author, prevails over any
intellectual activity regardless to time confines; this
working definition also allows an objective analysis of
the formation of reason in Arab culture and its
inevitable influence on contemporary intellectual
activity. Recent theories in cultural study proved the
dynamic ever-changing nature of human experience in
a given community, as mentioned earlier; hence, to rely
on reason as one specific component restrains such a
vigorous variable like culture and allows thorough
scientific inquiry.

The aim from this paper is not to radically exclude
culture from CR studies, but merely to limit the scope
of inquiry to a specific component in culture —
reasoning. As in Freudian theory of psychoanalysis,
culture functions as the wunconscious of reasoning,
where individuals from a given culture think through
specific rational underpinnings almost unconsciously,
and by the same token, these individuals contribute in
shaping these same underpinnings of the culture they
belong to. Culture, hence, provides the individual with
a referential framework through which he/she perceives
the external world. At the same time, the individual’s
rational activity, observed in scholastic production,
shapes  this  referential framework  (Al-Jabri,
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2009/2011). This reciprocal process operates by the
same mechanism of “constituent and constituted
reason” discussed above.

The necessity to rely on reason stems, not only
from the feasibility of a thorough scientific inquiry, but
it is conceivable for the contrastive dimension of CR
studies. Reason as encouraged to be used in this review
does not imply universal reason known mostly in
western philosophy since Aristotle, but it is associated
with specific cultures. Reasoning, constrained by the
set of intellectual instruments found in a given culture,
varies from one culture to another, and this variation
could be scientifically studied, not by referring to as a
complex and dynamic structure as culture, but rather
through a solid referential framework that could be
safely essentialized and even contrasted across cultures.

Drawing on the same analogy between culture and
unconsciousness, reason functions as the manifest of
culture just as conscious is the manifest of the
unconscious, and as psychoanalysts draw conclusions
about the unconscious through analyzing dreams of
patients, applied linguists could analyze latent cultural
components of individuals from the rhetorical structure
of their composition.

This discussion of Arab reason leads us to narrow
the focus of CR from culture to reason, which is a
product of culture, allowing us to avoid disputes over
the inclusion of culture in CR studies. Such disputes
spans from the undesirability to consider culture as a
static or essential notion in human experience, to the
denunciation of CR studies for their non-scientific and
intuitive approach due to their reduction of such a
complex notion as culture to mere stereotypical
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temperaments. Reason, therefore urges this review,
substitutes culture in CR theory; reason could be
essentialized as the sum of static principles and norms
associated with intellectual activity in a given culture;
reason provides scholastic materials with a set of
epistemological fundamentals that could be traced and
hence scientifically scrutinized.

4. Conclusion:

This paper sets as its ultimate goal the
reconciliation of inconsistencies found in the field of
CR studies. Findings in such studies faced severe
criticism for their reliance on rejected hypotheses like
Sapir-Whorf hypothesis in their earlier phase; later on,
CR studies evolved to more refined version, yet their
advocacy of challenged doctrines like Cultural
Relativism and Cultural Determinism presented another
cause of antagonism between proponents and
opponents in the field. The vague conception of crucial
constructs in CR investigation contributed to the
dispute, as both contentious parties could not come to
agreed-upon definition of such /oose terms as “culture”
and “rhetoric.” The lion’s share of the problem,
nonetheless, derived from the modus operandi adopted
by practitioners to approach culture. Critics of CR
studies find this approach to culture as intuitive and
non-scientific, due to its treatment of such an ever-
changing construct as culture that renders it to a mere
temperament. This approach, claim critics, is rather
essential and static as opposed to the complex and
dynamic nature of culture.

To achieve the goal set for in this paper, the design
and methodology of this article does not seek to present
findings in CR field of study, but traces the
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advancement of this field to identify inconsistencies in
its theory and among practices of its advocates. By
identifying two sources of inconsistencies, this paper
presents alternative solutions to overcome antagonism
among practitioners. Ultimately, the terminology used
in this field needs to be carefully adjusted to achieve
common grounds for researchers. This review also
ambitiously seeks to present alternative methodology to
overcome contention caused by the rather arguable
approach to culture as one of the main constructs in CR
theory.

The two-fold goal we hope we have achieved in
this review article rests on setting agreed-upon
terminology and advocating for a refined construct to
substitute culture in CR studies. Among the crucial
terms, this article discusses the notion of contrast,
which is part of the study name. “Contrastive” in CR
does not necessarily foreground peculiar performance
in second language class that usually caused by first
language influence. Nonetheless, CR advocates try to
lay common grounds for researchers all over the world
despite their cultural diversity. Hence, prominent
practitioners in CR prefer to label this subfield as
Intercultural Rhetoric instead of contrastive rhetoric
(Connor et al. 2008; Helal, 2013). The other half of the
study name, “rhetoric,” has also a share in the emerged
inconsistencies, for its varied use across different
disciplines in social sciences and humanities. However,
the appropriate conceptualization of the term stems
from the very origins of its study, Aristotle’s On
Rhetoric. It is brilliantly defined by Aristotle as the
competence of finding the appropriate “means of
persuasion.” Rhetoric, hence, as the means of deciding
on the appropriate words, sentences and even sequence
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of ideas in utterances and written texts, presents the
subject matter of analysis in contrastive rhetoric
studies, not persuasion as a an end. This working
conceptualization of “rhetoric” is yet to help overcome
the contention caused by interwoven use of the term in
CR studies.

Culture seems to present the most debatable term
used in CR researches, not only because of the many
accepted definitions of the term in social studies, but also
to its dynamic nature and sensitive status. The present
study does not aim to limit the definition of such a widely
used term, but the ultimate aim of this work is to
substitute this contentious variable by another, which is
less complex and less dynamic, but simultaneously open
to scientific scrutiny: Reason. The approach to culture in
CR studies presents the breach where most severe
criticism centers on, for most studies are accused of
rendering such a complex, ever-changing faculty as
culture to merely a static, stereotypical temperament, and
hence the studies are denounced for their intuitive and
pseudo-scientific methods. Reason, contrariwise, could be
safely essentialized and traced in scholastic documents
from a given culture, which allows for a purely scientific
study of this element in culture without causing much
antagonism.
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Abstract:
The aim of this study is to show the most

important persuasive methods and ways that can be
adopted through the various commercial patterns used
in the electronic space, along with details and shedding
light upon the theoretical aspects thereof, either with
regards to the attractions used within the electronic
persuasive message, in addition to most of the
commercial patterns existing in the E-commerce world.
Besides, being acquainted with the best way to
persuade the largest possible number of electronic
customers would reach the achievement of the strategic
goals of all kinds of organizations. More to the point,
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among the objectives of this study is arriving at the best
method that makes us aware of the persuasive
attractions that the customer deems appropriate to
satisfy him, and thus adopting the same as the best way
to attain the greatest possible level of persuasion and
change, accordingly, the consumer behaviour towards
buying.
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1. Introduction:

Each commercial or economic organization is
aspiring to attain some goals being closely associated
with its strategy that mainly relates to profit, the fact of
which comes through relying on several pillars of great
importance, the most important of which has possibly
shown to be the communication aspect as it represents
the basic link between the organization and the external
surroundings thereof, in particular that direct or indirect
relationship between the same and the final consumer
or the customer; likewise, the importance thereof
increased as soon as the process was linked to
information and communication technologies, hence
providing another dimension to this relationship. In
consequence, commercial patterns differed from
traditional to electronic, and the behaviour of the
electronic consumer has, in turn, changed. As a result,
the organization had to change its communication
strategy in order to convince the largest possible
number of pioneers in the digital environment and take
an electronic market share that would enable it to
compete, so it became one of the imperatives of matters
to adapt the persuasive communication methods of all
kinds according to what goers in line with each
electronic commercial style within a constantly
changing digital environment, in respect such as B2B
or B2C, which are considered the most common, which
necessitates the required flexibility to adapt to these
changes, by endeavouring to find out what can change
electronic consumer behaviour, and using it to attract
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and persuade the customer of the purchase process. In
virtue of which, if we put the matter in the form of a
problem, we can formulate it as follows: What are the
electronic persuasive communication methods that
attract the largest possible number of consumers?

For clarification purpose of this problem, we
strong-willed to support it with the several questions
hereunder:

e What are the rational and emotional attractions used
in catch the attention of the electronic consumer?

e What aspects do consumers focus on when
browsing the E-commerce websites?

e What are the methods of persuasion that make the
consumer interact immediately with the electronic
advertisement?

1.2. Research objectives:

This topic aims to discover the persuasive ways used
within the electronic message directed to persuade the
electronic consumer to change his behaviour towards
buying within the various electronic commercial patterns
that constitute the general structure of electronic commerce
(E-commerce); in addition to the need to work on research
in this domain due to the presence of expectations of an
invasion of traditional commerce by E-commerce, with a
rate assessed to 95% at the beginning of the 2040.
Nevertheless, the integrated understanding of the topic at
this time, either from the E-commerce side or from the
persuasive communication methods’ side, gives us the
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advantage of developing effective methods and efficient
persuasive communication ways that allow the
organization to ensure its continuity within a highly
competitive environment defined by the “survival of the
smartest” logic.

1.3. Research methodology:

In this study, we relied on the descriptive
analytical approach, which is considered, in our view,
appropriate to study this topic all the way through
adopting some statistics and indicators, and providing
analysis thereof by use of the form in collecting all the
topic-related data.

2.  Vocabulary and concepts:
2.1. The concept of persuasive attractions:

The “Attraction”: Attraction from ‘“Attract”
whose source is Attraction. Besides, Attempt to attract
him: Catch his attention and make him tending to
something or an attitude; Wish to attract him:
Sympathize with him. (os-oe @l Sl anaq)
Moreover, it is alike defined as the process that you
undertake for the purpose of influencing others by use
of various proofs, evidences, examples, arguments,
psychological tendencies and desires to accept the ideas
and opinions you present to them, or to undertake a
specific action or to form specific trends (2003 «las).
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2.2. Definition of the E-marketing:

The E-Marketing can be defined as: “Managing the
interaction between the company and the consumer within
a virtual environment for the purpose of a mutual
exchange of common benefits” (2009 <331 54l ).

2.3. Definition of consumer and the electronic
supplier:

The electronic consumer is defined by Article 06,
03" Paragraph of Law No.18-05 pertaining to the
Electronic Commerce, as: “Every natural or legal
person who onerously or freely acquires a merchandise
or service through the electronic communications from
the electronic supplier for the end-use purpose”. As for
the electronic supplier, it is defined as per the same law,
through 04" Paragraph thereof as: “Every natural or
legal person who proceeds to marketing or proposal to
provide goods or services throughout electronic means
of communication (2018 <05 /18 & siall),

3. Persuasion and persuasive ways:
3.1. Definition of persuasion:

When defining the concept of the word
“Persuasion”, it is indispensable to return the word to
its original letters represented by “p.e.r.s.u.a.d.e”
(8.0.8), which came in Arabic language books with
various meanings, inclusive of the meaning included in
the dictionary of “Makais Al-Logha” (Language
Standards) by Ibn Faris, as: “Persuasion” means:
Proceeding to something; we say “strongly persuade
him”, and we also say “stretching out the hand when
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praying”; this fact is called as such when someone turns
to the direction to which he stretches his hand;

Likewise “tilting the bowl for the descending
water” (1979 <« o). More to the point,
“Taha Abdurrahman” has alike put the term
“persuasiveness” in the language exchange conditions,
along with providing defection thereto as: “when the
interlocutor asks others to share his beliefs, his request
does not take the form of constraint, and does not include
the method of repression, but rather the achievement of
the purpose thereof all the way through various
evidentiary means that extensively push others to
persuade with the opinion of the interlocutor” «jles )l 1)
(2007. As for the occidental linguistics, ‘“Lionel
Belenger” provides definition of the “Persuasion” as
follows: “it aims to influence the other party, either on his
behaviour or his thinking” (Belenger, 1985); likewise, he
identifies five ways through which persuasion is attained:
“Manipulation”, “Propaganda”, “Argumentation”,
“Demonstration” & “Seduction” (Breton, 1998).

3.2. Definition of the persuasive ways:

Definition of the persuasive ways can be provided
as those ways that are used to influence and persuade
the other party or parties of the idea to be attained
through numerous methods, means and attractions that
lead to reaching the goal. However, in the midst of such
ways, we underline presentation through the message of
proofs and evidences, and statement of one side of the
topic in exchange for the statement of the two
supporting and opposing sides, repetition, support,
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clarification of objectives and other public ways of
modifying this structure, in such a manner to change
the behaviour of individuals (2021 «z3\),

3.3. Importance of persuasion:

The social researcher “Catlizdon” conducted a study
in terms of Persuasion and importance thereof, whereat she
highlighted a social fact that people depend on each other
and behave in such a manner that achieves compatibility
among them, as each of them has to find ways that make
his behaviour that achieves his goals acceptable with
others, since the lifestyles lay emphasis on the fact that
people are social beings, as they need to be in the company
of others, and to be accepted by them. Besides, such need
they feel can in no way be fulfilled if their behaviour has
shown to be contradicting with the goals of others. In virtue
of which, persuasion comes as a way by which people
endeavour to change the behaviour of others (2015 ¢« AS).

3.4. Characteristics of the persuasive process:
Amongst the most important characteristics of the
persuasive process is that it represents a communication
based on planning; further, it serves to transform the
psychological function so as to achieve the public
response from the receiving side, in addition to
assuming the modification of the individual’s
psychological structure, and aspires to change the point
of view of the individual or group and therefore
addresses emotions and excitements a lot; above and
beyond, among its characteristics, there alike exist the
diversity of persuasion fields to include, for instance:
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political, social, commercial and religious fields, in
addition to the fact that persuasion studies the
behaviour forms that can be influenced through the
targeted messages Juai¥ly eyl dluy ol 5 als)
(1997 ¢ =Y.
3.5. Definition of the persuasive attractions:

The persuasive attraction can be defined as the
process that aims to influence others by using an
assortment of proofs, evidences, examples, arguments,
psychological tendencies, inclinations and desires to accept
the ideas and opinions you present to them, to do a specific
action or to form specific trends (2012 ¢xes 5 o2 V).

3.6. Attractions used in the persuasive message:
There exist three types of attractions used in a
persuasive  message: Rational, emotional, and
intimidating attractions.

3.6.1. Rationalism: It serves to addressing the
recipient mind and presenting logical arguments and
evidences; in which it uses: Citing information and real
events, providing numbers and statistics, building
results on introductions, and refuting the other
viewpoint as well. Jdbai¥ly Seyl Jiluy a5 )
(1997 «=&Y) More to the point, it also includes many
mental motives and persuasion attractions, in respect
such as the attraction of the tendency to discovery and
knowledge, the attraction of competitive advantage, the
attraction of health and hygiene, the attraction of
attributes, the attraction of price, the attraction of
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communication, the attraction of the tendency to
imitation.

3.6.2. Emotionalism: It tends to influence the
recipient’s affection and excitements, raise his
psychological and social needs and address his senses
in such a way to achieve the goals of the
communicator. Furthermore, emotional attractions
depend on: The use of slogans and symbols, the use of
linguistic methods in addition to the use of semantics,
the attraction of warmth, the attraction of pride or
possession, the attraction of fun, the attraction of
metaphor, the attraction of sexual appeal, and the
attraction of supporting characters.

3.6.3. Intimidation: It is considered as one of
the most important techniques used in the persuasive
field, which can be attained through raising the public
members’ fears about the negative effects of a specific
issue or a particular topic with the aim of changing the
direction of the said audience thereto. In this regards, the
intimidation attractions are considered persuasive
messages that result from not responding to the warnings
of the persuasive message; more to the point, the
intimidation attraction is not limited to arousing fear and
terror in the recipients, but includes explanation,
interpretation and presentation of convincing objective
facts in order to attain the positive direction by clicking
on the fear chords as an emotional response (2005 «dwsd).
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3.7. Persuasive process:
3.7.1. Its elements: It is co The persuasive
process consists of five basic elements:

3.7.1.1. Source: It represents, in persuasive
communication, the person who makes the
communication after having the intention to work on
changing the aspects of the response associated with a
specific and expressed situation; besides, we assume
here two logics of persuasive communication, a logic
owned by the person to whom it was directed, and
another logic owned by the sender or the actor of the
persuasive communication.

More to the point, there exists a conflict between
these two logics that ends with the sender’s logic being
given precedence over the logic of the receiver.
However, in order for the propaganda work to be
considered successful, for instance, there must be: trust,
credibility, the ability to use several methods of
persuasion, the educational, cultural and cognitive
level, and commitment to the principles he wants to
convince others with (2013 ¢« »all).

3.7.1.2. Message: It represents the means
through which the message is transmitted or sent,
stating for example the wired and wireless
communications or the usual traditional means. In this
respect, the content of the communication process or
the message has shown to be the most important
element used in the persuasive communication process
as it represents the element through which the idea is
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transmitted from the sender to the receiver, whereat the
function thereof is to convey ideas, information and
events in a clear and effective manner to the receiver,
contributing to convince him of what the sender desires
(2005 ¢« ). For attainment purpose of such end, the
message must be: clear without ambiguity, clarity of
purpose, arranged in a logical order with verification of
evidences and proofs, appropriate phrases and
sentences, and far from controversy and incitement of
others, as well (2007 ¢ &),

3.7.1.3. Means: It stands for the symbol, the
form or the language. They are the means used by the
sender to express his own message that he wishes to
direct to the receiver. More to the point, ideas and skills
are not transmitted on their own, but need a means to
express them; hence, there exist many means that the
sender can use to convey his message, which means
may be verbal: whether spoken, such as: lecture,
discussion, seminar; or written, such as: books, notes,
letters, publications and reports. Nevertheless, it may be
non-verbal, in respect such as pictures, illustrations, and
whenever there are a plenty of these messages, it gave
the sender the opportunity to choose among them the
means that suits the message and the receiver to whom
the message is directed (2003 ¢« J= 5aac).

3.7.1.4. Receiver: The word receiver stands for
the person or group of people who receive and collect
attempts to influence and persuasion from the source or
sender, or receive the message; nonetheless, this latter
may arrive encoded, whereat the receiver translates or
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decodes such codes, thus the receiver begins to link the
code and its meaning, so he understands them in the
light of his previous experiences and needs. Further, the
more similar the sender’s choices pertaining to the
message subject, the more he understands and the more
likely the communication process will succeed sall)
(1999 «s 9% 5.

3.7.1.5. Echo: Though which it can be possible
to recognize the impact of the persuasive
communication process on the behaviour of the
recipient represented by the electronic consumer, who
makes the purchase process and is convinced of what
has been presented through the various E-commerce
websites.

3.8. Stages of the electronic persuasion
communication process: According to “Herbert
Leonberger”, the persuasion process passes through
the following stages:

3.8.1.Stage of realization: It can be attained
through browsing the E-commerce websites.

3.8.2.Stage of interest and concern: In this
stage, junction points are found between what is offered
and what is needed by the user.

3.8.3.Stage of evaluation or weighing: During
this specific stage, the customer studies the extent of his
purchasing power and what is offered for decision

purpose.
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3.8.4.Stage of attempt: Endeavouring to bring
the views of the electronic seller and the electronic
customer closer so as to reach the ground of a common
agreement between them by agreeing on all the relevant
aspects such as price, warranty, delivery ..... etc.

3.8.5.Stage of adoption: It represents the stage
of making the final decision to purchase (the main goal
of the electronic seller).

We can glance at that effective value of the
persuasive communication message and the diverse
persuasive methods that can be used in many fields, in
particular those that bring results to various
organizations, inclusive of economic and commercial
institutions, either in their real or virtual dimension; the
fact of which has become a priority and inevitability, as
it represents a parallel world in which investment must
be conducted at the same pace through which we invest
in reality, and even more than that, it must be given full
priority through providing all the means in order to
attain the achievement of the strategic objectives of the
organization by maximizing profit, the fact that comes
through the adoption of a persuasive message of high
quality and flexibility that changes with the change in
the commercial pattern that is electronically used by the
organization, which leads us to evoke the issue of the
E-commerce and the various patterns thereof, as a field
to apply such persuasive attractions.
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3.9. Building an effective persuasive

communication message:

For the purpose of building a communication
message in accordance with an effective persuasive
method, it is mandatory to know the characteristics and
nature of the electronically targeted audiences; in virtue
of which, it has shown indispensable to use more than
one way according to each persuasive attitude in order
to build the final form of the message. Above and
beyond, the construction of the message in this case is
subject to two ways, a scientific way and another non-
scientific way (2008 «0s\s).

3.9.1. The scientific way in building a
persuasive communication message: It depends on
the following principles:

- Firstly: Clarity of goals against the implicit
deduction thereof (the importance of clarity of the
message and drawing conclusions);

- Secondly: Presentation through the message of
proofs and evidences (legitimizing with factual
information and reliable sources);

- Thirdly: Presentation of one aspect of the
subject or presentation of both aspects (supporter and
opponent);

- Fourthly:  Arrangement of  persuasive
arguments within the message (logical and sequential
order from the strongest to the weakest);

- Fifthly: Use of the existing needs and trends
(focusing on the receiver needs and goals);
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- Sixthly: Repetition by diversification and the
effect of cumulative presentation (using renewable and
attractive ways);

- As for Seventhly: The effect of the majority
opinion (the more the message agrees with the
prevailing opinion the more likely it will be accepted).

3.9.2. The non-scientific way in building a
persuasive communication message: It depends on
the following principles:

- Firstly: Biasness (supporting a specific attitude
simply because one of the parties is biased in order to
convince the receiver of his opinion);

- Secondly: Generalization on a non-scientific
basis (such as saying “all the people like this
tendency...”);

- Thirdly: Quoting paragraphs without accuracy
and citing phrases and ideas that do not apply to the
message target;

- Fourthly: Total reliance on inaccurate literary
compositional formulations (manipulation while using
words);

- Fifthly: Improper exploitation of religious
aspects, in respect such as citing verses in order to
persuade the receiver;

As for Sixthly: It is related to exaggeration in
exhortation and intimidation or exaggeration in
focusing on emotional aspects.
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4. Persuasion of the receiver through

electronic channels:

According to “Dave Lakhani”’, effective
persuasion is based for the most part on learning
electronic persuasion, by focusing on how to persuade by
relying on Internet techniques; in addition, the use of
Internet to persuade the public, either a person or a
million people, has become one of the crucial necessities
of the current era as a fundamental force in the entire
fields of our life. Furthermore, the techniques that the e-
marketer relies on, for instance, throughout his websites is
the website itself, since the latter has to transfer the image
of the founder and the image of the institution on effective
basis, of quality and compatibility, as people judge first
through the website. In virtue of which, commitment to
many points has shown to be mandatory, in respect such
as the necessity of speed in loading and navigating the
website and finding the desired information throughout
the fewest number of clicks possible, abundance of
information, joy and clarity of design (images and
writing), ease of communication with the website or
presentation manager, more and more, it must be
highlighted that audio and video files are the two most
important weapons in the online persuasion campaign
(Lakhani, 2005).

5. Types of the E-commerce:

The spread of the Internet across all parts of the
globe has contributed to providing another dimension to E-
commerce, as it significantly extended the horizon of
exchanges, integrating another factor, namely individuals;
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the fact of which contributed to the development of other
E-commerce types, in respect such as: B2C, C2C, and G2C
(Lin, Huang, & Burn, 2007).

Indeed, these various types of E-commerce have
contributed to allowing small enterprises to be
positioned and not avoid extinction by creating e-
markets instead of other markets that are more complex
and difficult, thus creating a kind of openness through
which such institutions ensure their continuity.

For the purpose of enumerating the classifications
and types of the E-commerce, we take from the
“Cobel” matrix for the Internet classifications on
commercial activities and the information exchange
activities:

Figure N°. 01: The Cobel Matrix for the E-commerce

Types.
+ Government Business Consumer
Government G2G G2B G2C
Business B2G B2B B2C
Consumer C2G C2B Cc2C

Source: (Bertrand & Piaptie, 2008)

We hereinafter enumerate the E-commerce types
in light of the aforementioned matrix (2003 «&>ll):

5.1. The “Government to Government” G2G
E-commerce type: It includes transactions among the
government agencies to each other, which transactions
can include information exchange and coordination
among the government agencies. Besides, this matter
can take a commercial nature, such as renting
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containers belonging to the Ministry of Awqaf to other
ministries in the country.

5.2. The “Government to Business” G2B E-
commerce type: Whereat government uses the Internet
to send and receive information to/from business, such
as information belonging to the departments of taxation,
customs, monetary conditions, and other entities.

5.3. The “Government to Consumer” G2C E-
commerce type: It stands for those transactions related
to the exchange of information pertaining to the
consumer protection, for instance, or the provision of
educational or cultural services, from the government to
consumers, or for selling purpose of statistics to
researchers, or job advertisements and what the issues
that come within such context.

5.4. The “Business to Government” B2G E-
commerce type: For example, when a business
company requests information from the government
agencies with regards to licensing conditions to
establish projects in certain regions, or when business
companies submit their bids in the government tenders.

5.5. The “Business to Business” B2B E-
commerce type: For example, when a business uses
the network to obtain requests from suppliers and
receive invoices and proceed to the settlement thereof.
In addition, this type of E-commerce is considered one
of the most popular ways of dealing for many years, in
particular those used in exchange electronic data all the
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way through private networks or value added net
works. However, the volume of trade exchanges in this
commercial type exceeded 85% of the volume of
electronic exchanges.

5.6. The “Business to Consumer” B2C E-
commerce type: This type is equal to the electronic
retailing, whereat the E-commerce type has witnessed
huge growth and expansion since the advent of the Web
(WWW). In addition, there exist nowadays hundreds or
even thousands of E-marketing centres that offer all
kinds of goods that can be offered. Moreover, this type
of e-commerce refers inaccurately to one of the
following issues: Purchasing by auctioning via the
Internet, marketing in a Web store that has alike a store
in the world of clicks and mortar off the Internet, visiting
a site existing on web only, locating something to buy
through a newsgroup (use net group), choosing to buy as
a result of an advertisement received by the consumer by
e-mail or any electronic platform, in respect such as
social media. In closing, searching for something via the
Internet, then making order of the same by e-mail or any
electronic means of communication, in addition to using
a mobile or fixed phone.

The volume of E-commerce exchanges among
business companies and consumers does not exceed
15% of the total volume of global E-commerce
exchanges. Nonetheless, this E-commerce type receives
approximately 95% of the coverage of the various
media on the E-commerce subject.
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5.7. The “Consumer to Government” C2G E-
commerce type: It includes the payments made by
individuals with regards to taxes or duties for renewing
car licenses to the government via the Internet, in
addition to applying for jobs announced on government
websites and other websites.

5.8. The “Consumer to Business” C2B E-
commerce type: It consists in searching for the best
products and comparing the prices of different products
all the way through browsing the government websites,
virtual or online marketplaces, and by entering into
online auctions, as well.

5.9. The “Consumer to Consumer” C2C E-
commerce type: Among the famous example of this
type: the establishment of E-Bay.com Company, a
website through which consumers can directly
exchange a huge number of goods and services between
themselves; which means without any interference from
intermediaries, as well as the offers provided by
Facebook store or Instagram store, which provides
individuals with a free E-commerce space so as to
exchange different goods and agree on how to sell,
purchase and distribute.

In the light of the facts set out above, we uncover
that there are multiple types of E-commerce and
information exchange activities that can be practiced
via the Internet, although it is difficult to put some
transactions in the commercial character, in respect
such as the payment of taxes by individuals to
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governments and such as transactions among the
government agencies, which fall within the concept of
electronic government.

In fact, we can note that most of the attention is
directed by developed countries to two types of E-
commerce, namely B2B and B2C, transactions between
business companies and individuals (B2C), whereat the
volume of electronic exchanges was estimated at 4927
billion dollars in 2021 out of the total volume of global
electronic exchanges estimated at more than Four trillion
dollars, whilst transactions between business companies
and business companies (B2B), they approach 90% of the
total volume of exchanges (Gerefti, 2002).

Table N° (01): Shows the evolution of the E-commerce
type (B2C) business number.

volume of
E-commerce olobal
type (B2C
ype ( ) exchanges
Billion Trillion
Year
Volume of the actual dollars dollars
electronic 2017 2.382 2.3
E-commerce 2018 2.982 2.8
2019 3.535 3.3
2020 4.206 3.9
Volume of the expected | 2021 4.927 4.5
commercial exchanges | 2022 5.695 +
until 2023 2023 6.542 ++

Source : (www.statista.com, 2021) et
(www kinsta.com, 2021)
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Figure N°. 02: Comparison of the two most commonly
used E-commerce types (B2B) and (B2C)

Online B2B vs. B2C Sales in 2020
in billions of USD

828 > 24 B2C
&
IR
.

Restof World ~ North China Europe Total B2B Total B2C
America

Source: (www.openstring.io, 2021)

5. Benefits and advantages of using the E-
commerce:

The use of modern technology and a strategic
plan based on E-commerce has inevitably a profit-
oriented aspect and an advantage that positively
benefits the organization and can open the door for
investment and development at all possible levels;
among those benefits and advantages, we enumerate the
following: The E-commerce opens up for shopping
without committing to a specific place or given time.
Likewise, it allows for global shopping and knowing
what is happening in the global market (trade with fake
borders). In addition, it facilitates the negotiation
process between the buyer and seller, along with
talking about everything related to the product in terms
of quality, quantity, warranty, supply and after-sales
services (Joins, Scherer, & Scheifele, 2003).
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More to the point, “Kittipong” has alike talked
about the countless desired benefits through relying on the
E-commerce, thus he made it direct and indirect, and short-
term and long-term, as well (Kittipong, 2008).

6.1. Direct benefits: It has two directions; the
first is material whilst the second is through knowing
the number of customers; however, both of which are
quantitative and measurable, which enables us to know
the organization’s position in the E-commerce market.

6.2. Indirect benefits: They are everything that
cannot be measured and has an impact on the
organization work.

6.3. Short-term benefits: These are the sum of
the benefits that can be obtained in the short term, not
exceeding months.

6.4. Long-term benefits: They represent the
benefits that take a long time to be attained.

6. Characteristics of the E-commerce:

The E-commerce has many distinctive
characteristics, on the basis that it is one of the most
important innovations in the electronic developments,
whereat it has become in the midst of the most
important features of the technological phenomenon
and the most important forefront of the digital interface
at present, either through websites or social media
platforms of various types. In virtue of which, we cite
some of these characteristics hereunder (Loudon &
Loudon, 2002):
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7.1. Cost-reduction: It allows the marketing of
the product via the Internet at the lowest possible costs,
in application of the principle of “achieving the greatest
possible return at the lowest possible cost”.

7.2. Beyond the limits of country: The
institution delivers, through this feature, an image of its
product to the entire parts of the world without borders
and without any additional costs.

7.3. Deregulation: There is no need for specific
licenses, as was the case previously, which had been
subjecting the product to many restrictions, as it has
shown to be essential through the E-commerce that
makes things easier.

7.4. Ubiquity: Ensuring the feature of being
existed everywhere, at all times, and on continuous
basis.

7.5. Global reach: The presence of imaginary
borders that enable access to all countries of the world
with complete ease, through the contents included in
the modern technology in the E-commerce field.

7.6. Universal standards: Unification of the
global E-commerce standards, which puts all dealers on
one level in the field of the E-commerce exchanges.

7.7. Information richness: E-commerce
enables access and acquisition of databases through
which it is possible to know the trends of customers and
the availability of goods that are similar to their
products, in addition to the developments of the same
product category and the number of competitors in the
electronic market.
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7.8. Interactivity: Creating such interaction
between the seller and the consumer in direct way,
which allows for the creation of a communication
environment that eradicates many points of
misunderstanding and  facilitates, subsequently,
reaching an agreement ground between the two parties,
and hence serving the interests of both parties.

7.9. Information density: It represents a feature
that is guaranteed by the Internet. Thus, it is only
sufficient for the organization to possess a culture of
strategic vigilance so as to be able to choose the
information and data of its interest that will help the
same developing a specific action plan.

7.10. Personalization: This feature enables the
producer and the marketer of the final product to target a
specific category, and place well-defined and targeted ads
in order to attain that specifically determined category.

7. Difference between E-commerce and
traditional commerce:
Talking about the E-commerce and traditional

commerce, it was indispensable to search for the most
important fundamental differences between them,
mainly those appertaining to the methods of
communication between the consumer and the seller, in
such a manner to clarify the image of those differences
between them; in virtue of which, further clarifications
in this respect are tabulated hereinafter, as follows:
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Table (02): Shows the most important differences
between traditional commerce and e-commerce.

. Traditional
Steps of sales circle e E-commerce
commerce
Find 1nfo.r mation about Stores, ... Website ...
a specific product
Order item Postal letter, form... E-mail...
Reply to the order Postal letter, ... E-mail...
] Electronic
Control price Catalogue brochures...
Control abundance Phone, fax... Online Store
Place an order Printed form Web page ...
Send/receive the order Fax, telegram E-mail...
(correspondence)...
Sihe ity e Phone, fax... On-line database

specific order

Monitor availability in . Online
Print, phone, ...
stores database...
Prepare the invoice Printed form Online
database...
Depending on
Receive the item Distributor, ... the type of
item...
(SOl th.e el O Printed form, ... E-mail...
the item
Send/receive the invoice Telegram (message) E-mail...
. Online
Payment due Printed form database...
Make pavment Hand in hand / Online
pay Messaging database...

Source: (Kosieur, 1997).

8. E-commerce in Algeria:
The population of Algeria, according to the

statistics

of 2021,

is assessed to approximately

44,616,624 people, among whom about 25,428,159
people use the Internet at the end of 2020, representing
57% of the total population, compared to: 50,000 users
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at the end of 2000, with an estimated growth rate of:
50756%. On the other hand, the Facebook platform is
used alone by around 25,140,000 users until the
beginning of 2021. In virtue of which, those figures
have lots of indications, namely what opens a wide
space in the e-commerce field of all kinds
(www.internetworldstats.com, 2021). In return, at the
beginning of the current year, Algeria ranked 80"
globally in the E-commerce field, whilst it was ranked
109"; therefore, it advanced with: 29 full ranks,
according to the annual report prepared by the United
Nations Conference on Trade and Development
(“UNCTAD?”), of the United Nations, hence ranking
the 04™ in Africa, as it became clear, according to the
same report, that Algeria is amongst four countries that
have witnessed remarkable progress in the world,
alongside Brazil, which advanced with 10 positions,
Ghana with 20 positions, and the Republic of Laos with
11 positions, which is considered a qualitative leap,
particularly in light of the current circumstances that
appertain to the Corona pandemic (www.aps.dz, 2021) .

9. RESULTS AND DISCUSSION:

This study has relied, in its practical aspect, on
the electronic questionnaire, which was designed for the
purpose of collecting the primary data from a random
study sample, which was exposed to a group of academic
specialists for arbitration. Further, upon making the
proposed modification, it was electronically sent through
the electronic sales pages and through the e-mails, as well.
Subsequently, around 105 electronic questionnaires were
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answered by those who confirmed that they had made a
purchase through the E-commerce websites.

Table (05): Distribution of the sample by gender, age
group, familial status and occupational status.

Variable Category | Frequency | Rate
Gend Male 77 73,33 %
ender Female 28 26,67 %

Over 35 years 47 40 %

old

From 26 to 35 o
Age group years old 28 33,33 %
From 18 to 25 14 26.67 %

years old

Single 49 46,67 %

Familial Married 42 40 %

status (Widower / o
Divorced) 14 13,33 %
University 28 26,67 %

student
P‘;Ei;‘i;;;or 23 21,90 %
Occzg?;‘:“al Merchant 20 19.05 %
Private sector 15 1429 %
employee

Day labourer 12 11,43 %
Unemployed 7 06,67 %

By unpacking the data contained in Table N°. (05),
it becomes clear to us that males are the most oriented
towards the E-commerce websites compared to females,
with the rates of 73% and 27%, respectively. With regards
to the age group, we find that the most searching rate for
the E-commerce websites is the age group over 35 years
old, with a rate of 40%, followed by the age group from
26 to 35 years with a rate of 33%, and in the end the age
group from 18 to 25 years, with an approximate rate of
27%. As for the familial status, we find a kind of balance
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between singles and married people, whereat it was
registered 46% for singles and 40% for married people,
whilst 13% was recorded between widowed and divorced
persons, and varying rates were recorded with regards to
the occupational status. In virtue of which, most of those
surveyed people represent the students category with an
approximate rate of 27%, followed by the public sector
employees with an approximate rate of 22%, merchants
with the rate of 19%, and the private sector employees
with the rate of 14%, whilst day labourers and the
unemployed recorded the approximate rates of 11% and
06%, respectively.

Table (06): Distribution of the study sample according to
the frequency of Internet use and the period of daily use.

Variable Category Frequency | Rate
On a daily basis 77 730}:’3
Frequency of :
thqunterflet On lrregu lar 15 11’29
use basis 12/(;) -
Rarely 13 %
Less than one 35 33,33
hour %
From 02 to 03 28 26,67
. hours %
Duration of the From 03 to 04
Internet daily h 21 20 %
use ours
More than 05 14 13,33
hours %
From 04 to 05 7 06,67
hours %

In the light of Table N°. (06), we conclude that a
very significant number of Internet users are using the
same on a daily basis, seeing that the rate is
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approximately 74%, whilst 14% was recorded for those
who are irregularly using it and 12% for those who are
rarely using it. With regards to the duration of the daily
use, we recorded the following results were recorded:
33% for those who are using the Internet for less than 01
hour per day were safer than those who were using the
Internet for a duration ranging between 02 and 03 hours;
thus, an approximate rate of 27% was recorded, whilst the
rate of 20% was recorded for the duration ranging from
03 to 04 hours, and a rate of 07% for a duration ranging
between 04 and 05 hours. However, for the last group
represented by those who are using the Internet for more
than 05 hours a day, it took a rate of more than 13%.

Table (07): Distribution of the study sample according
to the used means and the reasons for visiting the

websites.
Variable Category Frequency | Rate
The means 33,33
used while Laptop 35 %
navigating . 93,33
over the Mobile phone 98 %,
Internet Electronic tabs 21 20 %
Purchasing 91 86,67
items %
Knowing the o
The reasons of prices 63 60 %
visiting the E- | Inquiries about
. s 46,67
selling new materials in 49 o
websites the market 0
Just for 26,67
curiosity 28 o
. . Yo
satisfaction
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By unpacking the data contained in Table N°.
(07), it becomes clear that 93% of the sample members
use the mobile phone in order to access various
electronic sales websites, followed by the laptop
computer with a rate of more than 33%. With regards to
the electronic tablets, they have been used by 20% of
the sample members. As for the reasons of browsing
the electronic sales websites, they knew varying rates
between those who enter in order to directly buy items,
whose rate is assessed to 86% and at the same time
knowing prices by 60%, alongside requesting
information about the goods to be electronically sold by
46%. However, for those who enter only for curiosity,
around 27% were recorded, bearing in mind that the
answers were likely to choose more than one answer.

Table (08): Reasons for dissatisfaction with the
experience of purchasing through the E-commerce

websites.

Reason of dissatisfaction Frequency | Rate
Poor quality of the product 49 46,67 %
Delayed arrival of the product 44 41,90 %
Provided services are bad 41 39,05 %
Bad presentatlog method of the 39 37.14 %
product on website
Defect in the payment method 36 34,29 %
Received products are not o
matching with those presented 33 33,33 %
Other reasons 21 20 %

In the light of Table N°. (08), it has shown clear for
us that there exist dissatisfaction cases with the purchase
process throughout the E-commerce websites, as such
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dissatisfaction is due, firstly, to the poor quality of the
product, whose rate is assessed to approximately 47% of
the total answers. With regards to the second reason, it
was represented under in the delayed arrival of the
product to the electronic consumer, with a rate assessed to
42%. As for the bad quality of services, it is assessed to
the rate of 41%, followed by the bad presentation method
of the product throughout the E-commerce websites,
whose rate is assessed to around 39%. In return, 36% was
recorded, equally between the presence of a defect in the
payment method and the unavailability of necessary
information that allow the consumer to contact the
electronic seller. In closing, it was only recorded 01% for
the absence of explanation through an audio tape, as the
lowest rate recorded among the dissatisfaction reasons,
bearing in mind that the choice between these reasons was
open and multiple in front of the answerers all the way
through the electronic questionnaire.

Table (09): Shows the most important things that draw

the electronic consumer attention.

Reason of drawing attention | Frequency | Rate
Product picture 98 93,33 %
Visibility of the price 84 80 %
Ensuring the delivery service 70 66,67 %
Explanation through written text 28 26,67 %
Selling with warranty 28 26,67 %
Providing discounts for the product 28 26,67 %
Proyiding video on product or 71 20 %
service
Existence of communication means
with the product presenter 20 19,05 %
Explanation through audio tape 1 0,95 %
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By unpacking the data contained in Table N°.
(09), we take a clear idea of the most important things
that draw the attention of the electronic consumer in the
process of selling through the e-shopping websites.
Thus, we find that the pictures represent the most
important thing that draws the attention for the reasons
behind the sample members, with a rate exceeding
93%, no important than the feature of making the price
being clearly visible, with an estimated rate of: 80%.
With regards to the delivery service, it came in the third
position in terms of importance, with a rate assessed to
more than 66%. As for the feature of providing
explanation through written text and selling with
warranty, as well as providing discounts on the goods,
they came in equal importance with an approximate
rate of 27% for each; whilst in the last ranks in terms of
importance, they were reserved for the feature of
providing a video on the product or service, with the
rate assessed to 20%, and the means of communication
with the presenter, with an approximate rate of 19%.
However, for the lowest percentage, it was the reserved
for the explanation through an audio tape, with a rate
not exceeding 01%.
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Table (10): Shows the consumers’ opinions on what

should exist while presenting products

Reason Frequency | Rate
Putting several pictures of the 105 100 %
product
Providing  multiple  payment 08 93,33
methods %
Making a promotional video for 91 86,67
the product %
Ease of communication with the 73,33
77
e-marketer %
.o 73,33
Providing warranty on the product 77 o,
(1]
Ensuring the product delivery 77 73,33
feature %
Guaranteeing speed in delivering 7 67,62
the product %
Ensuring the matching of the
product presented on the website 69 65,71
with the one to be received by the %
consumer
Using of a woman while 60.95
presenting the product (either in 64 o
. %
photos or videos)

Providing explanation through 59,05
: 62 0
written texts %
Providing discounts on the 5333

product compared to other 56 o
. %
websites
Providing explanation through 35 33,33
audio texts %
Using of a man while presenting 13.33
the product (either in photos or 14 (;
(1]

videos)
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In the light of Table N°. (10), work has been
performed on what is seen by the electronic consumer
as more persuasive through the e-marketing websites,
so as to adopt the idea of purchasing. Besides, it is
noticeable as per the results obtained after unpacking
the data that mental attractions are the most persuading,
while using the same as a type of attractions; the fact of
which is due to the need to provide pictures of the
product that took the full share and the sample with the
rate of 100%, the multiplicity of payment methods with
an approximate rate of 94%, the use of a promotional
video relating to the product with an approximate rate
of 87%, followed by other means of persuasion
representing both the ease of contacting the online
marketer, and providing a guarantee on the feature of
the product delivery, in equal proportions, with an
approximate rate of 73% for each, being closely
followed by the feature of speed in delivering the
product with an approximate rate of 68%. In addition,
the feature of matching the product presented on the
website with the product that reaches the consumer by
more than 65%. Whereat we note that the eight
previous characteristics represent a kind of mental
attractions based on numbers, explanations and logical
motives in order to adopt the purchasing behaviour.
Nonetheless, we note that a weak percentage is given to
the emotional attractions, represented by the use of a
woman in presenting the product, either in photos or
videos, with the assessed rate of 61% of the sample
members, whilst the use of a man for the same purpose
took the weakest percentage, which is assessed to 13%.
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10. Conclusion:

In the light of the facts set out above, the e-
marketing has become one of the necessities of the
business in our reality at present, mainly in light of the
growing use of the Internet and the social networking
sites in an almost permanent manner and across all
parts of the world, seeing that it represents an
opportunity to transform the world of the Internet into a
self-supported market throughout the promotion of
goods and work to increase the profits of commercial
and economic institutions in line with their strategic
objectives, depending on the various E-commerce
patterns, in respect such as B2B and B2C, the most
prevalent amongst these patterns; the fact of which has
alike necessitated the adoption of persuasive ways and
methods whose objective is to change the consumer
behaviour of the various target segments, each
according to the persuasive messages that suit him,
which would bring the greatest possible benefit, and
through the statistics that have been unloaded via the
electronic form (the practical side of the study); in
virtue of which, we find that most of them fall into the
door of rational inclusion all the way through pictures,
numbers, explanations and the interpretation attached to
the advertisements of the e-marketing websites, the fact
of which corresponds to the issues that have
theoretically been discussed and the results attained in
the practical aspect.

Nevertheless, some indicators that suggest the use
of emotional attractions through the use of a woman or
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a man in creating the electronic advertising material
that stirs the instincts, even in a very partial manner, are
targeting the subconscious mind of the consumer so as
to push him to decide purchasing. Above and beyond,
in light of the facts exposed before during the study,
and through the practical side thereof, we can
enumerate a number of recommendations, as follows:

e We must realize that e-marketing is equal to
marketing on the ground or traditional marketing,
and we must not forget the basics of the
traditional marketing just because we have moved
it to the electronic world. Subsequent to which,
we must continue to take into account customers,
their aspirations and the ways to convince them,
the fact of which has shown to be more than
necessary.

e Ensuring the effectiveness of e-marketing goes
through ensuring the constant interaction with
customers, namely throughout social media, so as
to know their different opinions and in order to
develop the optimal plan to attain their
persuasion.

e The necessity of creating contents that attract the
receivers through images and information, and
very thing that plays a role in drawing their
attention throughout showing the product with the
best output in line with the aspirations of the
customers, and thus pushing them to make a
purchase decision after they are persuaded of the
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persuasive message, either the used method
thereof is mental or sympathetic.

Focusing on the content displayed in
advertisements by focusing on what would gain
the largest number of customers. Subsequently,
the targeted audience must be well taken into
account; more to the point, in the event that the
electronically marketed goods are directed to
athletes, the persuasive method must be adapted
accordingly, so that the customer feels that he is
the focus of attention by the e-marketer, the fact
of which constitutes a psychological motive for
the customer to change his behaviour towards
purchasing.

Conducting studies and researches on the
persuasive methods in building an electronic
marketing message, in particular with the
fluctuation and moodiness of the consumer
behaviour in light of a highly competitive digital
environment.

The need to rely on specialists in the media and
electronic programming and specialists in e-
marketing and graphic design, so as to publish
advertisements on the E-commerce websites in
such a way that they will be of visual and audio
quality, and thus working to fully persuade the e-
consumer.
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Keywords: Univariate statistical analysis - communicative
competence methodological procedures-
Quantitative Studies.

Abstract:

This study is concerned with questioning the
methodology adopted in univariate statistical analysis
in empirical research, by defining this statistical
method, and the data and information it provides in
quantitative studies, especially in the field of media and
communication sciences. The statistical program SPSS,
in its twenty-first edition, is also employed in the field
of humanities and social sciences, due to its availability
of various services that are easy to use. Since the
univariate statistical method passes through several
stages that cannot be summarized in a research paper,
our study will focus on clarifying the stage of selecting
variables and presenting the results.

For this purpose, the conceptual and theoretical aspect is
supported by an empirical study of the variable
"communicative efficiency” of running tires in an Algerian
economic institution and we present it statistically, by
studying its items on the SPCC scale with procedural use
of the demographic features of the research vocabulary..
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Abstract:

This study aims to identify the reality of
Internet radio in Algeria as a new media that has its
own audience and an important place in the digital
media environment. Where we have studied and
analyzed a group of Internet radio stations that are
active in Algeria; The latter, which has become very
popular with young people in particular, is increasingly
interacting with this new medium. Which we focused
on through this study in order to identify this new type
of radio, and the extent of its importance and position
in the Algerian media environment and the need to
support and popularize its use and improve its services
in order to strengthen the Algerian media scene.
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Abstract:

Throughout this research paper, we will identify
the advertising as an ideology against journalistic work,
it is considered to be a powerful way of pressure on
journalists by the authorities and the advertisers, to
restrict them and limit their freedom. Major media
institutions and journalism professions have always
been linked with the publicity business. So it's not
possible for these media to stand alone without the
advertising funding (compared to the reader's market),
which is like the guarantor to keep them alive. This
relationship directly or indirectly affects the media's
performance. We will also briefly present the legal
framework that regulates the journalism profession,
especially the work ethics and charters that seek to
protect the journalist while doing his job, whether it
comes to pressures exerced by his employers or the
difficulties encountred while accessing the information.
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Abstract:

The study aims to shed light on the
manifestation of e-democracy on virtual public spaces
via active Facebook pages. The research problem
revolves around the forms e- democracy takes in virtual
public spaces. The descriptive methodology was used
along with content analysis to collect the needed data
for analysis. The findings of the study revealed that
Democracy on Facebook is a segment of a virtual
public space that includes a wider public space in the
real world. Hence, e-democracy is part of a broader
democracy that is yet to be seen in reality.
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Keywords: Presidential Elections, President Bouteflika's
Fourth Term, Written Press.

Abstract:

The fourth candidacy of President Abdelaziz
Bouteflika in the Algerian press An analytical
descriptive study of Al Khabar newspaper from
January 32to April 17, 2014

Our study focuses on the President Abdelaziz

Bouteflika's candidacy for the fourth mandate through
the Algerian written press, and from the use of the
content analysis tool.
The study aims to identify how al-Khabar handled the
issue of the study between January 23 and April 17,
2014. The study also tries to reveal the newspaper's
interest in the President Abdelaziz Bouteflika's
candidacy for the fourth mandate, and the identification
of its media agenda through monitoring the most
prominent theses focused on the President Abdelaziz
Bouteflika's candidacy, and then trying to reveal the
position and direction of the newspaper towards the
issue of the fourth covenant of President Bouteflika.
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Abstract:

Environmental hazards represent a devastating
threat to the stability of life in general, and this is
evidenced by their effects, which are often the least
often said of them as catastrophic. Draw strategic plans
capable of achieving established goals through the
stages of risk management, and the latter cannot be
verified in the absence of effective, clear and sound
communication, takes into account the essential
differences of the target audiences, takes into account
the appropriate time to report the risk, and is concerned
with providing developments and data related to the
risk Or crisis ,It also provides the most important
recommendations and instructions that must be
followed before, during, and after the occurrence of the
risk by means of publicly credible communication
media. Hazard communication is the essential link and
the key to all operations that carry on with it the
achievement of the principle of prevention of
environmental risks.
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	1. Introduction:

	         Immigration is one of the oldest phenomena known in various societies. It depends on the human element and has contributed to the development of many countries and societies. Human displacement from one space to another can be viewed as a natural behavior, in terms of searching for a life full of stability and security. The economic factor is among the motives behind human immigration. Most immigrants, legally or illegally, strive to settle in rich and more developed countries in order to obtain job opportunities, and guarantee public rights.

	         Algeria has witnessed this phenomenon, which has known widespread and remarkable growth in recent years, which made it the main concern of international public opinion. As it led to the opening of discussion by official and non-official authorities, especially in the light of media reports including scenes and pictures of the bodies of the illegal immigrants who have perished in the sea, especially young people, in order to reach the northern bank of the Mediterranean. The phenomenon of illegal entry of people from African countries into Algeria has also become an issue for the public authorities, which have taken some measures to address it, including the deportation of such people to their homeland.

	         In this context, this phenomenon has been linked to security issues such as terrorism and human trafficking organizations, by exploiting the conditions of young people as a result of weak awareness, which facilitated the process of cultural impregnation to entrap them and implicate them and often the result of which is death in the Mediterranean.

	        At the national level, the young category is a significant and irreplaceable human resource as it is the basis of nation development and unity. This requires an engineering vision as Malik BEN NABI says,and a serious search for effective solutions by embracing this category, listening to them, opening dialogue channels and adopting a media speech that reflects their concerns in all cases. 

	        In light of what has been mentioned, the research question is formulated as follows:

	 What are the challenges facing Algeria in addressing illegal immigration?

	        In the same line of thought, different questions can be provided:

	What are the security dimensions of the illegal immigration in Algeria?

	What are the solutions and alternatives to discuss illegal immigration?

	What are the constraints faced by the concerned authorities to deal with illegal immigration?

	This paper addresses the issue through the following axes:

	1- The security dimension of illegal immigration in Algeria.

	2- Suggested solutions for illegal immigration in Algeria.

	3- Challenges in addressing illegal immigration in Algeria

	2. The security dimension of illegal immigration in Algeria:

	         The paper tackles in this section, the concept of illegal immigration, its various causes, its reality in Algeria, solutions offered by media and its relation to the security aspect in Algeria.

	2.1. The concept of illegal immigration:

	2.2. Factors of the emergence of illegal immigration: 

	2.3. The reality of illegal immigration in Algeria:

	        The effects of illegal immigration have led Algeria to take a series of approaches to address the phenomenon, primarily the security and economic approach.
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